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Wdh determination, through war or peace,

" the National Macaroni Manufacturers Asso-
ciation carries on its Industry promotion.

Tflle.r'.'urselfish service of this organization

has won for it the confidence of Government

' Oﬂlcmls. the support of leading manufactu-ers

and the good will of suppliers.

: Tﬁgi' National - Association considers it a

' privi@f_e to put all its resources and ability in

its con!muous effort to help all who are connect-

,‘ ed with this ﬁmxt and growing food industry.

L Priated In USA.
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If You Plan to Order

CARTONS

Please Read This . . .

civilian needs, and the curtailment of packaging

materials essential to the war elfort, has thrown a
heavy burden upon our carlon manulacturing facili-
ties.

INCREASED food production for both military and

Rossolli already leels the pressure ol increased buy-
ing by macaroni and egy noodle manulacturers who
are converling lo cartons. To cite one major example,
many packers are changing over from packaging
made of all-ransparents, which are vilal to the war
elfort, to folding cartons which are made chiefly from
nonessential materials.

O PACKERS who are planning to order cartons, the [ollowiny

suggeslions might prove helpful:

u Let us know of your requirements as far in
Q advance as possible. This may enable us to
work your order into our production on a stag-
gered basis. It now takes us from ten to
twelve weeks to manufacture the average
carion order. Also remember that transporta-

tion requires much longer.

@ Use small, compact cartons wherever possible
Q to conserve materials, reduce shipping weight
and space, and incidentally lower your costs.

3 Use Rossoiti Stock Cartons or Labels (avail-
Q able immediately in any quantity) to {ill in pro-
duction until you obtain your own package.
Send for samples and prices of Rossolti Stock

Cartons and Labels today.

Rossotti will endeaver fo fill orders for lolding car-
tons—either with or without windows—1to the best of
its ability. Please observe, however, that many of the
conditions and restraints which alfect other businesses,
also involve us. Malerials do not llow to us as former-
ly. We are losing manpower to the Armed Forces
weekly. Long-term commitments to our old customers
(whom we naturally sirive lo serve lirst) and a length-
ening’ backlog make it impossible for us lo manulac-
ture and deliver lolding carlons as promptly as in nor-
mal limes,

ROSSOTTI LITHOGRAPHING COMPANY,INC.

Main Office and Plant: North Bergen, N. J.

Sales Representatives in Principal Cities
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Tndustry Demands
W@//@/

Price Squeeze Which Affects All Manufacturers But Threatens Very Existence
ot Smaller Operators Creates Almost Unanimous Demand for Immediate

Relief . . . OPA Seriously Considering Operators’ Vigorous Protests

Nothing that has occurred within the last decade has so seriously threatened the future of
many macaroni-noodle manulacturers as has the delay in rectifying ceilings on plain maca wni
producls in keeping with the higher ceilings placed on semolina and flour by the Regulaticn of
the Olfice of Price Administration. The result has been a solidilication of all inlerests, as ne.»r

belore done on a voluntary basis.

While the Olfice of Price Administration has promised reliel early in February, it is still cur-
rently (February 8, 1943) considering the serious posilion in which operators have been placed
by the high ceilings set on raw materials, semolina and flour, while compelling adhcrence
to March, 1942, ceiling prices on linished products.

Though the situation is seriously allecling even the large lirms, it is the smaller ones that are
most seriously threalened. Their plight, as well as that of the whole indusiry, has attracted
even the atlention of the neutral press, a typical article being one from the “"New York Journal

of Commerce,” which, in part is as lcllows:

Continued delay by the Oflice ol Price Administra-
tlon in adjusting ceiling prices for macaroni and spa-
ghetti products lo the higher costs basls which has
become elloctive since the imposition of the General
Maximum Price Regulation threatens the elimination
ol many small manufacturers, with consequent disrup-
tion of the supply of such producis lo the Army and
civilian consumers, It waa said in indusiry circles here
yesterday.

The price squeeze resulling lrom price ceilings has
been particularly severe in the case ol the smaller
manulacturers, who puichiuze tholr materials on a
day-lo-day basls, rather thun with larger manufac-
turers, who normally coniract aheud fer flour and
other ingredients, it was slated.

Cosls Rise Ciled

Prices paid lor semolina llour at the time GMPR
became elleclive averaged about $5.50 per barrel, it
was slaled. The market for that product has ad-
vanced lo about §7.20 per barrel currently, in the case
ol pro:-essors buying on lerm contracts.

This increase, in connection with higher prices lor
other ingredients and labor, has meant an approxi-
male advance of lc per pound in producilon cosis, it
was pointed oul, with no reliel as yel alforded by
OPA. In the case of egg noodles, which many maca-
roni and spagheiti manulaciurers all produce, provi-

slon lor price increases in the linished product to olfsat
higher raw materlials costs was made some time back
by OPA in Order 262.

Failures Fear.d

Many ol the small macaroni manulacturers, it was
said, are now In disiress as ¢ resull ol this squeeze
position, and some may be lorced 1o discontinue
operations il the situation is nst immediately corrected.

Industry spokesmen exp:essed apprehension over
this prospect, particularly i1 view ol the lact that de-
mand lor macaroni and spaghelti has increased sub-
stantially since voluniary meat rationing became elfec-
live. Increased supplies ol larinaceous goods will be
necessary 1o oilaet shorlages in meats and other loods,
it was poinled out.

The larger manulaciurers, oo, were learful that
wholesale liquidation on the part of many of the
several hundred small processors in this field would
force remaining companies to take on additional com.
mitments for supplying the Army and Lend-Lease,
further curtailing supplies ava'lable for the civilian
trade. Recent stimulation in doinestic demand, it was
staled, has been so extensive thal manulacturers of
nationally known branded procucts were receiving
orders running as high as 300 per cont in excess ol
their current productive capaciy.
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LARGE CAPACITY WHEAT HANDLING FACILITIES, MINNEAPOLIS ELEVATOR

These huge elevators are

the choicest color and unvarying

quality of Two Star Semolina—always.
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Future Still Bright

Despite stringent demands on business because of the
war, the future of the Macaroni-Noodle Industry has
some bright spots that are heartening. The cost of
continuing in business may increase and the profit mar-
gin may be narrowed, too much for some and dangerous-
ly for others, but there will always be a macaroni in-
(iustry. One effect is quite noticeable—more and more
manfacturers are showing a greater appreciation for the
organized effort at trade promotion and industry protec-
tion being done by the voluntary group that constitute
the Industry's National Association. Furthermore, the
organization of the trade is receiving ever-increasing
recognition for its unity of effort by governmental and
other agencies.

Stricter regulations are being imposed on all business,
It is cosling more to be in business and the profit-
margins are narrowing alarmingly, though there is con-
siderable hope for relief because of the codperative
fight for industry protection being waged in an organ-
ized way,

There is something pleasing to deduce from the sum-
mary of the food outlook for 1943 recently released by
the United States Department of Agriculture. It pre-
dicts that the supply of wheat will be ample for both
home and lend-lease needs, though this is subject to
the usual effects of weather and the added trouble of
gelting sufficient farm labor, necessary repairs and new
equipment,

Plans are under foot to increase the egg production in
1943, Eggs will not be cheap and there ig consider-
able hope that action to be taken by government agen-
cies may hold egg prices within reason. Egg brokers
may be hard put to supply quality eggs for ever-increas-
ng requirements,

From the 1943 picture of possible production of raw
material, there seems to be no immediate danger of re-
stricting production or of compulsory use of substitutes
as was the case in World War [—unless something un-
expected happens to this year's wheat crop.

Meat will continue scarce because of the heavy per
capila consumption by the men under arms who need
almost twice as much meat as they ordinarily consume
as civilians, But the meat scarcity should have no se-
rious effect on the consumption of macaroni products.
Indeed, it should have a most salutary effect as a sub-
stitute for meat in some gascs, hut more so as an extender
of the rationed portions; and the rendering of the poorer
cuts and the less popular parts of the carcass more ap-
pitieing, more nutritious through judicious combinations
with macaroni products,

Meat scarcities will make housewives resort to more
meatless meals in feeding the family, and they will wel-

come new and awceptable ways for preparing macaroni
products with cheese, iruits and vegetables in delicious
combination.

The point rationing plan scon to be inaugurated em-
phasizes the need of doing some timely educational work
on the part of the producers of macaroni products.
Housewives will aim to use their points most advan-
tageously and may overlook the advantages of maca-
roni, spaghetti and egg noodles in too many cases, unless
thcilr attention is called to them properly, and continu-
ously.

From an operating angle, manufacturers will have 1o
give greater consideration to costs, and their system of
computing costs, Many have already given this matter
much thought and several firms have inquired about
the Uniform System of Cost Accounting for Macaroni-
Noodle Plants developed by the National Macaroni Man-
ufacturers Association, and now in use in ils original or
maodified form by scores of plants in the country,

The first six months of 1943 will foretell the future
of many of the plants in this industry, especially those
that have been operated in a more or less haphazard way
when conditions were not so exacting, Those who are
able to conform their operations to ever-increasing
changes forced upon business may suffer some, but not so
seriously as those who fail to heed the rapidly chang-
ing conditions. Labor is more costly, and the help ob-
tainable is more inefficient, less dependable. As the cost
of production increases and the margin of profit steadily
declines, there is greater need for the macaroni-noodle
maker to be wide awake and always on the alert (o
weather the business storm caused hy the war,

With his eye on the nation's capital 10 see what the
Government is doing to help or hinder, his hand on the
throttle of his business machine and factory, and his mind
on what needs be done to gain an even more impor-
tant place at the American table, 1943 promises 1o keep
the macaroni-noodle makers busy.

Among the things that seem imperative for operators
to do under current conditions are: (1) Know their
cost of production and of doing business the profitable
way; (2) Keep up the quality of their products as far
and as long as it is practical with the raw materials
available; (3) Cooperate with labor to make employes
contented and satisfied; (4) Unite with other producers
in the trade’s national organization to promote common
sauses, and (5) Contribute liberally to an approved pro-
gram of products promotion and consumer education
for both the immutlinlu and long-range good that will
come out of telling more and more people the merits of
macaroni products and the almost endless ways this food
can be served, cconomically and satisiyingly to please all
tastes—to satisfy all consumer demands.

B
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Manufacturers in Regional
- Conferences

Ceiling Prices Imposed lly‘ OPA Created Crisis . . . Continued
Production Threatened . . . Inmediate Relief Suught

The emergency created by the ceil-
ings placed on semolina, farina and
flour by OPA order of January 4
without” granting corresponding relief
on ceilings on plain macaroni products,
brought about two protest meetings as
soon as the cffect of the new order
became  felt.  As the result of the
narrowed, almost obliterated profits,
many felt it necessary to restrict sales
to the more profitable brands, thus
greatly reducing the quantity of mac-
aroni products available for consumer
purchase,

Meetings were held simultaneously
in New York and Chicago. An inler-
change of information by telephone
during the afternoon coéirdinated the
action of the two groups, sufficient to

rove to the Office of Price Admin-
ictration that the need for relief was
uryent if the Industry is to continue
doiny; its part in helping to feed civil-
jans and those under arms, as it stood
ready to do . . . but not at a contin-
uous loss.

President C, W. Wolfe of the Na-
tional Macaroni Manufacturers Asso-
ciation presided over the meeting of
the Eastern group at Hotel Commo-
dore, New York City, assisted by Di-
rector of Rescarch, B. R. Jacobs,
Washington, D. C., who has been do-
ing yoeman service for the trade's
interests under the serious emergency
that is affecting all manufacturers,

Twenty-eight manufacturers rep-
resenting 25 firms East of Pittsburgh
attended and for four hours gave deep
thought to means of relief that may be
attained, by self-sacrifice and govern-
mental action, Fim after firm re-
ported that production was being re-
stricted to the more profitable items
and that more drastic cuts were im-
pending unless relief was soon ex-
perienced,

President Wolfe reported on the
work that is being done by the Na-
tional Association in the crisis, and of
the efforts of Director Jacobs to pre-
sent the true facts before the proper
government officials, He stated that
the meeting grew out of an insistent
demand by both large and small man-
ufacturer who felt that only by united
and cobrdinated action could relief be
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obtained in time to save them heavy
losses. Reporting on the action taken
by the New York group, President
Wolfe says:

“We finally settled that all would
nail Jacobs the information showing
the difference in their costs on, various
typ:s, packages, and grades, between
March, 1942, and now—at the ceiling
prices on raw materials—and that
some would write that they would stop
selling definitely  on February 1, if
relief were not granted, We agreed
to hold another meeting after Febru-
ary 1, and if relief is not granted, then
the question of stopping the sale by
everybody would be up for decision.

“In the matter of filing new prices
on egg noodles, we found that manu-
facturers who used durum flour cost-
ing $6.15 to $6.25 a barrel (the old
price), f.o.b. mill, in filing their new
prices had their prices accepted by
OPA, while those using flour at the
new ceiling price of $6.60 did not have
theirs accepted.

“In the matter of allocation of vital
materials, it was agreed that thes
$1,500,000 worth of vital materials-al-
located for the Macaroni-Noodle In-
dustry, should only be allocated for
replacement and repairs, and that pri-
orities should not be granted for new-
comers to go into business or to those
who are in business to get more
presses and other productive materials
to increase ouiput, which would only
creaic a more difficult competitive sit-
uation after the war.

“If someone wants additional dry-
ing room they will have to show that
they need the drying rooms for orders
from various Government agencies,
and not for civilian consumptior, be-
cause granting priorities to manufac-
turers to expand their production for
civilian consumption now also in-
creases  the competitive  difficulties
after the war.

“On the question of ‘products en-
richment,’ the feeling was that Gov-
ernment action or lack of action
should not be permitted to prevent
the Industry from improving its prod-
ucts under any enrichment plan. Tt
was voted to ask for a re-opening
of hearings to get permission to add

vilamins, etc., as i. granted competi-
tive foods, such as bread, ete. Twen-
ty firms declared they would gladly
help to underwrite the expense of an
attorney to represent them at the new
hearing appealed for, when granted.
Manufacturers who now enrich their
products or contemplated doing so in
the future were asked to write Direc-
tor Jacobs."

The Chicago group meeting held at
the Medinah Club that same after-
noon confined its study to the price
ceiling situation and the dire need for
immediate relief. Twenty-nine manu-
facturers representing 25 firms in the
North Central States West of Pitts-
burgh, answered a hurried call to con-
ference.

Vice President A, Irving Grass pre-
sided, assisted by Secretary M, J.
Donna of the National Association.
The latter explained the work so far
done by the Association in the present
emergency and s‘wkc of future plans
awaiting approval. The following ac-
tion, supporting the decision of the
Eastern group, was taken on the two
principal matters discussed:

(1) Eighteen of the firms repre-
sented joined in sending the followin
telegram to Mr. J. F. éismoml, Heal
of the Food Division of the Price
Control Section of OPA; “Since ceil-
ing prices have been established on
our raw materials, namely Semolina,
and Flour on January 4, 1943, (M.P.
R. No. 296) which are approximate-
ly two dollars ($2.00) per barrel
above our March, 1942, costs, and
since we are still selling our Macaroni
Products at our March, 1942, ceiling
prices, we, the undersigned macaront
products manufacturers find it impos-
sible to continue the manufacture and
to supply ever-increasing Jdemands on
this basis; therefore, we urge imme-
diate relief.”

With respect to various kinds of
egps for egg noodles, it was generally
agreed that §ggs in almost any suit-
able form are practically unavailable
at anything like reasonable prices for
immediate use or replacements, It
was agreed that all interested manu-
facturers of egg macaroni and noodle

(Continned on Page 8)
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The most exacting checks in your labora-
tory are really quite moderate compared
to the test your products undergo at a
customer's table! There, only one all-
important question is asked—only one
answer expected, The customer asks: “Isit
good?"” Your products must answer “Yes."”

For years ‘ve have been testing and
choosing wheits, milling, testing and re-
testing Gold Medal Press-tested Semolina
No. 1 to insure the presence, in
largest measure, of those qua!ities_.
which help you make macaroni
products highly satisfactory to
your customers, General Mills’
Gold Medal Press-tested Semolina
No. 1 is noted for those character-
istics which spell fine results to the
manufacturer. It is noted for a//
‘rotnd ability to produce products

eemssccwsmm A COMPLETE DURUM SERVICE FOR MA
DURUM DEPARTMENT

WASHBURN CROSBY COMPANY

(TRADE NAME)

Central Division of General Mills, Inc.

The most VITAL question
your products have to answer

TR LU DO T & e

with fine taste, appetizing appearance and
FULL COLOR AND vLAavoR the things that
mean everything to the housewife.

These are reasons why Gold Medal
Press-tested Semolina No. 1 gives you not
only the kind of results you must have in
your plant—but, most important, the re-
buying action you want from your cus-
tomers.

Use Gold Medal Press-tested Semolina
No. | with full confidence.
Many daily tests guarantee that
this Semolina will assist you
to make the kind of macaroni
products your customer insists
upon. To the auestion, “Is it
good?”, Gold Medal Press-
tested Semolina No. 1 milled by
General Mills, Inc., speaks for
itself,

GARON! AND NOODLE MANUFACTURERS [RESSSSESCREFNLEN

Offices: Chicago, Illinois
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Reqional Conferences
(Coriinued from Page 6)
products should address an appeal for
some sort of relief to Mr. J. D.
O'Deil, WPB, Dairy Produce Section,
Food Division, 503 Railroad Retire-

ment. Building, Washington, D. C,

It was reported that Mr. O'Dell
contemplated meeting with the E
Packers in St. Louis about the middle
of February, and Secretary Donna
was acked 7to advise the ?l. Louis
manufacturers who could conveniently
do so to attend this meeting, to meet
the OPA official and to plead the
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cause of the egg users in the indus-
try.
Some idea of the importance at-
tached to the matters under discussion
mag be gained from reading the list
of firms represented at the two gather-
ings, simulating an industry list of the
industrial North and East:

Manwufacturers Attending Meeting January 15, 1943

V. Arena & Sons

Atlantic Macaroni Co.

Buitoni Prods. Co,

Blue Ribbon Noodle Co.
rdinale Mac. Co.

DeMartini Macaroni Co.

Gioia Macaroni C

A, Goodman & Sons

Kurtz Brothers

V. LaRosa Sons

Horowitz Bros. & Margareten
C. F, Mucller Company
Meg: Macaroni Company
National Macaroni Co,
Procino-Rossie Corp.

Frank Pepe Macaroni Co.
Paramount Macaroni Co.

Prince-Roman Mac. Co,
Philadelphia. Mae, Co.
Paramount Macaroni Co.
uality Macaroni Co.
Ronzoni Macaroni Co,
Refined Macaroni Co.
Rossotti Lithographing Co.

G, Santorro & Sons

A, Zerega's

National Cereal Prods,
Director of Research
Barozzi Drying Mach. Co,

Commodore Holel, New York, N. Y.

Norristown, Pa.

Long Island Ci:}(. N. Y.
New York, N, Y,
Wilkes-Barre, Pa.
Brooklyn, New York
Brooklyn, New York
Rochester, New_York
New an‘x‘ N. Y.

Brid, rt, Penna.
Brookiyn, N, Y.
New Yérk, ﬁ JY
ersey City, N, J.
{hrri;buw. Pa.
Passaic, N, J.
Auburn, N, Y,

Waterbury, Conn.
Brookl }m':yﬁcw : York

Lowell, Mass.
Philadelphia, Pa,
Brouklyn, New York
Rochester, N. Y. .
Long Island City, N, Y.
Brookyn, N. Y,

North Bergen, N. J.

Brooklyn, N. Y.
Bmukl{n, N. Y. .
New York, N, Y.
Washington, D, C.
Jersey City, N. J.

S, Arena

Dr. Buitoni
Fred C. Harter
A. Cardinale

V. Giati
Horace A. Gioia
Erich Cohn
Sidney Kurtz
Peter’ LaRosa
tuﬁh Giordano

Horowitz

enry Mueller
C. W. Wolfe (P'res.)
Rotalo Filippone,
Alfred Ross
ames Gioilella

sano Coniglio
David Passetti
Joseph Pellegrino

H. Miller
D. Piscitello
E. Roituoni. Jr,

D. Joieo

Alfred Rossolti

Charles Rossotti

{7:4 P, Zerega
iward Vermylen
. J. Winston

. R. Jacobs
G. E. Barozi

Mamulacturery’ Representatives in Attendance at Informal Meeting,

Medinch Club, Chicago, January 15, 1943

Jolin B, Canepa Co. Albert J. Bono
Chicago Macarcui Co, Frank Rezck

Clarence Lafka
The Creamette Co, . L. Norris

C. F, Meyer
Crescent Macaroni & Cracker Co. C. B. Schmidt
D'Amico Macaroni_Co, Carl D'Amico
{ulm Dzuirgot & Sons W. R, Ederer
aust Macaroni Louis S. Vagnino
Foulds Milling Co. S. Ross

Galiota Bros. Co,
I. J. Grass Noodle Co.
Ilinois Macaroni Co,

Kansas City Macaroni & Imp. Co.

Kentucky Macaroni Co,

F. L. Kelin Noodle Co,
Milwaukee Macaroni Co.
Minnesota Macaroni Co,
Mound Chr Macaronl Co,
Antonio Palazzolo & Co.
Roma Macaroni Mfg. Co,
Peter Rossi & Sons

A. Russo & Co.
Slaby's Egg Noodle Co,
Tharinger Macaroni Co.
Traficanti Bros,

V. Viviano & Bros, Mae, M(g. Co.
C. G. Hoskins and M. J, Donna

Vin. Houston
John Galiota

A, Irving Grass

B Ryden
Peter F. Vaymion
Peter J. Viviano
B. A. Klein
Santo Garofolo
W, F, Villaume
Al Vavarino
Peter J. Palazzolo
Charles Presto
Henry D, Rossi, Sr.
Henry Rossi, Jr.
oseph Kohn
eter Slah{ X

L. S. V-qnino (Proxy)

e L O A T T

Chicago, Il
Chicagu

Minncapolis

Davenport, Ia.
.gc'g:r. ll!,“
11ca, Al
St. ngil, Mo,
Libertyville, 111,

Chicago, 11l
Shen I,
port, Til,
Kansas City, Mo,
Louisville, Ky,
Chicago, 1Il,
Milwaukee, Wis,
St, Paul, Mnn.
St, Louis, Mo,
Cincinnati, O,
Chicago, 1.
Braidwood, Il

Chicago, II".
Chicago, IIL
Milwavkee, Wis,

Chicago, Iil.
' St I.ao:'h, Mo.
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..EMPIRE WAS FOUNDED TO SERVE YOU!

Empire counts among its
clients many leaders in
the fleild.

THE MACARONI JOURNAL

There's forty years of “know-how" in
every Empire I‘olclin.g box. Forty years
in whi-h Empire's billions of folding
carton-, boxes and display containers
have helped to move billions of items

of merchandise.

In retail stores, in hamlets and citics
throughot* the United States, goods
displayed nad packaged in Empire
boxes stand out from the crowd—and

outsell the crowd!

m,wre BOX CORPORATION

OFFICES: GARFIELD, N. ), AND PALMOLIVE BUILDING, CHICAGO, ILL.
FACTORIES: GARFIELD, N, J., AND SOUTH BEND, IND, » MILLS: STROUDSBURG, PA.

Empire may be able to help you in
several ways—our modern, excellently
located plants may help lower your
package costs—our ‘'know-how" may
give you a better, more efficient pack-
oge—our precision printing may add
greater eye appeal and greater sales
appeal. All these factors can help the

success of your product.

Write Empire Box Corporation today

—without obligation, of course.




T'S a hard job with some people tc

learn to discipline ~ themselves,
When I speak of “Discipline” I am
thinking ef the fine, quiet, courageous
attitude toward the daily job—wheth-
er it is 'a big job or a little job. No
matter what position you may hold in
the organization, the thought must
come to you time and time again—
“Have I done that thing as well as it
could be done and have I been think-
ing or have I been just plain slacking
on the job?"

Have you ever let down after mak-
ing good on a job, thinking it is nec-
essary to make good only once?

Have you ever stopped to take it
casy, only to find that people think
vou have quit? If so, you have
earned that people quickly forget
what you have done, and are only in-
terested in what you can do.

A young man puts over one good
{ob successfully; and does not repeat.
People decide his success ‘was luck.
That does not make sense. If a man
has it in him to make good once, he

ought to have the ability to do it again.,
f B

Why do so many people fail to follow
up on success? They think one good
job well done ought to be good for
;gffrce ride the rest of the way through
1e. }

Life goes by such people like a
train past a whistling post.

There is no disillusionment like be-
ing left behind the ceaseless march of
progress with wilted laurels in your
and.

If you are counting on past achieve-
ments to keep you in a good job, you
wi|1{‘ soon be a thing of the past your-
self.

Making good is not a license to
quit. And taking it easy is quitting.

It is your own business if you have
one as far along the path of active
ife as you want to go.

If you are through, that is your
affair,

Rut do not blame the world for go-
ing on without you.

It is not ingratitude or forge/ful-
ness. It is the reality of necessity.
The world has today's work to be
done,

A man's first taste of success brings
out weakness as well as strength. If
he takes the attitude that he has got
success coming his way, he is through,
Whatever your job, your first success
in it puts you on the spot, Those who
are watching you, expecting and- hop-
ing for the most from you, know you
have your greatest problem,

If you buckle down, work as hard
and try twice as hard to make one
successful effort—the stepping storie
to the next, you have met the sever-
est test life puts on a beginner.

The young employe who has made
good on his first job is the biggest
question mark in business.

He is in a skeptical world in which
he must prove hiniself. He is on trial
before those who wonder if his to-
morrows will be as good as his yes-
terdays, He has put everything he had
into his first efiort. Will he put ‘as
muck and more into the next one?
Nobody cver knows until the test is
met.

The world is not uugrateful for
services done, but it is compelled to
be. practical. Success gives you first
call on new jobs. It gives you advan-
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The

Courageous Attitude

By Leonard Hicks
Mananiziy Director, Morrison Hotel, Chicago

The author is well known to the Macaroni-Noodle

] manufacturcrs who have been attending recent meelings
of the Industry at Morrison Hotel, Chicago. In caring

for their comforls he has endeavored to put into prac-

tice the high ideals treated in this article—The Editor.

tages beginners cannot have. You
have all the capacity for doing suc-
cessful things you had in the begin-
ning, plus experience. Certainly, if
you have done a thing well once, you
ought to be able to do it again and
better. And that is what the world
expects of you, It has to be that way.
Today's work would never be done
any other way.

Look ahead, not back, lest your yes-
terday be the rave of tomorrow.

What is so wholly lost as wasted
time? Fortunes may be lost and made
again. Health may be lost and re-
gained, but lost time slips away into
eternity, to be lost forever,

Like an idler sitting in an easy chair
blowing smoke rings that curl away
and vanish, the man who lets unused
years gel away from him has let a
vi:zlnl part of his life get beyond re-
call.

Years, and their minutes, hours,
days, and months, seemingly creep
upon us out of the future and then
vanish like wisps of smoke into the
past.

How slow is time when we are’

waiting for a given day or year to
come, perhaps spending the interval
in work or study or wishing!

How swift and irretrievable is time
when the awaited hour or day or
year, having come and been neglected,
1s gone!

The years get away from us like
frightened rabbits, each scampering
into eternity laden with neglected op-
portunities,

They seem to come in endless suc-
cession, each in its turn, much like

(Conlinued on Page 12)

o S S I e

o e r—

February, 1943 THE MACARONI JOURNAL

“The Highest Priced Semolina in America
and Worth All It Costs"

i L
The '
: Golden

Touch

Leads in Quality

Regardless of the circumstances or the condi-
tions King Midas has never wavered from the
determination to maintain the highest quality
standards.

KING MIDAS FLOUR MILLS

MINNEAFPOLIS, MINNESOTA
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The Courageouns Attitude

(Continued from Page 10)

those that have gone before or those
that are to come, DBut none ever come
back, for each is a portion of life
that, having been lived once, is gone
forcver,

You may do this year what you
intended to do last year, but you have
lost that year. If you are one of
those who say there are no oppor-
tunities in such times as these, be as-
sured that the very tragedy of these
times is making opportunity. In the
decay’ all about us is evidence of our
desperate need for men who can think
and do  things better than they
have been done before. Isn't it goin
to take brains, and men with the abili-
ty to use thrm, to get out of these
times? Is th-:é¢ not wealth of oppor-
tunity and incentive in the very depths
of the times into which we have de-
scended ?

If an opportunity came to you that
was beyond your reach, how many

chances did you lave back in those
lost years to get n:ac]ir for the big
chance when it came? 1f it was mon-
ey that you lacked, how much money
have you let slip through your fingers
frivolovsly? 1f it was knowledge you
lacked, how many learmmed books on
the subject have been waiting for you
to open them and read?

You can blow smoke rings all your
life long, if that is your pleasure.
You can let this year slip by as last

ear did, with all its opportunities

nocking unheeded at your door. But
you can’t be successful that way. Tt
will not bring you money, if that is
what you seck, or fame if that is what
ou covet, or the satisfaction of hav-
ing made stepping stones of the years
instead of smoke rings.

Blame other people for your failure,
your unappreciative employer, your
more favored associates, your “luck-
ier” companions, only if you have
never wasted an hour or a day or a
year you might have improved and
used. :

The time you have wasted probably

Why ignere Increased Lahor Cosis?

Industry Stunned by Government Thinking That Increased
Production Absorhs Increased Costs

Up to date the Office of Price Ad-

ministration has_consistently refused '

to permit macaroni-noodle manufac-
turers to reflect increased cost of pro-
duction, principally labor, to be in-
cluded in prices at which their prod-
ucts are sold under enforced ceilings,
Many feel that the stand of the gov-
ernmental agency is unfair and that
something should be done about it, to
bring about a reversal of this policy.

Typical of this thinking is the state-
ment of a leading Mid-Western man-
ufacturer who reasons:

“What additional pressure, if any,
can we bring to bear on OPA to have
them recognize the principle of in-
creased labor costs in figuring ceilings
on macaroni, spaghetti and egg
noodles?

“Certainly, the increase in wages
between March and the filing date
should be taken into consideration.
I'm told that OPA works on the the-
ory that our business is so much bet-
ter now that our costs are reduced and
therefore we can absorb the extra la-
bor charges. This is about the screw-
iest idea that 1 have heard in a long
time.

“Actually, we find ourselves put-
ting out less goods than we did a year
ago, at a much higher cost, In fact,
we have more people in the factory
doing less work. ’i‘his has not only

increased our direct labor costs but

also increased our cost per unit be-,

cause of the fixed overhead,

“Furthermore, the type of help that
we ar¢ now getting in the factory is
not nearly as cfficient as the boys that
were drafted.  Things are certainly in
a mess and [ am wondering how fac-
tories are continuing to operate. Un-
less we get some relief soon, we will
have to order the “main switch” pulled
on the theory that we would rather
close up while we are solvent than
to have the creditors do it for us."”

Macaroni-Noodle makers, what are your
thoughts on_this subject? Would very
much appreciate your comments for publi-
cation and for the necessary action to get
desired results—immediate relief.—The Ed-
itor,

Here's how you can help keep our
fighting men supplied with war equip-
ment, Collect your old junk—scrap
metal, rubber, rags, manila rope, bur-
lap. Your discarded junk makes
bombs, ships and planes. Round up
your junk right now, Sell it to fuur
junk dealer , . . give it to a local
charity . . . or take it to wherever
you see the Official Salvage Depot
sign.  Throw your scrap into the
fight,
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would have - brought you luck (had
it been advnmngcousif employed).
Most of the people called Iucl:{ are
those who refuse to sit idly by, blow-
ing the precious years down the cor-
ridors of time, like smoke rings.

Why make a suriset of the sunrise?
For some people the day is over just
as soon as it begins.

There are others who meet the chal-
lenge of each new day with the licarty

confidence of nur pioneer forefathers,

who believed—and proved—that suc-
cess was never final and failure never
fatal,

Despite yesterday's success—or fail-
ure—they greet every new dawn ns
a dare, They have seen people in
America rewarded more generously
with comforts and conveniences than

the le of other lands.

IEcypknnw that each sunrise in
America ushers in new opportunitics
to those who keep their chins up—
who never lose that lusty courage and
willingness that makes ours the most
envied nation on earth. Live life—and
keep your chin up!

Economical, Nutritious
Sustaining and Satisfying

Spaghelti made from high grade
macaroni wheat, but not the cheap
flour grades, provides most of the nec-
essary food elements, even without
fortification, and this at a cost within
casy reach of all income groups,

‘ood Editor, Clementine Paddle-
ford of the New York Herald-Tribune
on January 30, 1942, reported the ap-
pearance on the New York market of
a specially fortified spaghetti. This
newly enriched product is also found
in most of the country's leading mar-
kets, since several firms are now mar-
keting ﬂnghc!ti fortified with vita-
mins, Referring to the New York
brand, the author of many interesting
food articles, says, in part:

“Cme of the spaghetti family, prod-
uct of a local manufacturer, has been
fortified with vitamin B-1 and iron to
the amount that a double portion will
provide one-third of the daily protein
requirement for an adult, his daily
requirement of vitamin B-1 and daily
requirement of iron. But any bi
helping of anybody's spaghetti wi
fortify the eater well against cold; it
is a bracer to the drooping spirit.
There is laslin;i comfort: in the spa-
ghetti dinner. It stands by you like
clam chowder; you do not have to eat
again for six hours, Yet this spaghet-
ti that has gotten itself armored for
war with iron and vitamin B-1 has a
fine reputation for resting lightly on
the midriff, no 'deleterious effects after
cating. Hearty as it is, it does not fill
to repletion. It digests easily and is
long sustaining. :
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Few Wullc to
Work

The vast majority of war workers
live heyond walking distance to work
and are dependent on private cars for
transportation but many of them do
not use cars efficiently anrl some mis-
use them, the Public Roads Adminis-
tration of the Federal Works Agency
reported on the basis of its completed
studies of the transportation of 140,000
workers at 94 war plants in 10 States,

The studies were conducted in co-
operation with the State highway de-
artments in Alabama, Colorado, 11-
inois, Indiana, Kansas, Ohio, Orcgml.
Utah, Virginia, and West Virginia,
at the request of the Highway Traffic
Advisory Committee to the War De-
partment, They show that 73 per
cent of the 140,000 workers go to and
from work by private automobile,
Only 15 per cent rtjx:rlctl using busses
and street cars, Ten per cent said
they walk to work. Two per cent use
other means such as bicycles,

“Most of the larger plants would be
forced to close down if they had to
depend ehtirely on workers who could
walk to work or travel by public con-
veyance,” Public Roads officials said.
“Eighty per cent of the 140,000
workers live 2 to 10 miles or more
from their place of employment.
Mass transportation facilities cannot
possibly be made adequate to serve
them."”

Although statistics were not collect-
ed on group riding many cars were
observed arriving at plants with empty

!

* scats and it was evident that group rid-

ing was not practiced to the full ex-
tent possible,

At only 12 of the plants was there
an indication that more than 25 per-
cent of the workers use mass trans-

rtation facilities. All but 2 of the
Yg are situated in or adjacent to met-
ropolitan areas of 100,000 or more.
One of the two is located on the edge
of a city of aubout 45,000, and the
other is iocnlecl between two adjacent
cities with a combined population of
over 40,000,

Guerrisi Re-elected
Keystone's President

G. Guerrisi was re-elected presi-
dent of the Keystone Macaroni Manu-
facturing Company at the reorganiza-
tion mecting of the board of directors
held recently according to a brief
item which appeared in the Lebanon,
Pa,, News aanTl'nw.r of January 16,
1943, Other officers are George B.
Johnsen, vice president and general
manager; and C. J. Travis, secretary-
treasurer. P. N. Hershey is a mem-
b& of the board of dircctors. The
directors were elected at the annual
mecting of stockholders last January

.

Socks for Those
Who Serve

Plans for meeling the army's condi-
tional requirements for 18 million un-
derwear garments and 48 million pairs
of socks during the sccond and third
quarters of this year were discussed
at a technical meeting between offi-
cials of the Knit Goods Branch, Tex-
tile, Clothing and _Leather Division,
and a group of cotton marino and
worsted marino spinners.

Major barrier to fulfillment of the
program is the limited amount of yarn
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spinning capacity available to supply
the projected production of part wool
underwear and part weol socks,
Representatives of both branches of
the armed forees together with officials
of the Textile, Clothing and Leather
Divi ion's Cotton and Wool Branches
presented  current estimates on  the
available yarn supply and measures
which may be taken to increase it.
Une proposal which was taken un-
der consideration was adoption of al-
ternate specifications by the armed
forees for socks and wool shirts which
would make possible increased produc-
tion with existing supplics of yarns.

CHAMPION

FLOUR OUTFIT AND SEMOLINA BLENDER

day resirictions.

Today Uncle Sam has firsl call on our manulacturing facilities
and our elforls are principally devoted lo luming out war
materials for our armed lorces.

At the same time, however, we cre no! overlooking our respon-
albility to our many cuslomers and are endeaveoring to merve
them io the best of our ability and within the limils of present.

New Equipment — Maintenance — Repair

We are now operaling under Governmenl Order L-83 calling
for an A-9 priority or betler on sales over $200. Repair paris
can be fumnished on the A-10 rating under P-100.

It there 1s any Informalion you require with respect to new
equipment or maintenanco or repair on your present Champlon
installalions do not hesitale lo gel in louch with us immediately.

CHAMPION MACHINERY CO.
JOLIET, ILLINOIS

Mirs. of Mixers — Brakes — Flour Outfits — Weighing Hoppers
and Water Melers

Buy U. 5. Govornment Bonds Y
* today and protect your future.
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Problems of the Handicapped Workers

The, macaroni manufacturer must
expect an increasing proportion of
handicapped employes, either as new
workers for increased volume of busi-
ness, or replacements for those who
have left the plant since the begin-
ning of the war., How to handle these
persons, to the best advantage for both
the workers and the manufacturer,
becomes an important part of wartime
management,

It is necessary to realize that many
types of handicapped workers exist,
or not all have so obvious a disabili-
ty as the loss of an arm or leg. Thus
minor, and sometimes unseen, phys-
ical weaknesses may be present, Even
lack of a fair amount of education
is a handicap. If the macaroni manu-
facturer broadens his conception of
the true meaning of the word, he will
understand that a large part of all
workers are handicapped to some ex-
tent. Naturally, in times such as these,
the percentage seems to rise sharpl
as he interviews applicants for wor
in the plant, because so many of the
physically fit have been takbn into the
armed forces or put on jobs they
alone could perform.

Possibly the most serious difficulty
comes from hiring a handicapped per-
son without having the full facts. In
those instances, the cause of his inef-
ficiency will not be apparent, and there-
fore nﬁnnst impossible to correct, Ap-
plicants believe a frank discussion of
their shortcomings will spoil their
chances of getting the job; so they
hide as much of the less desirable in-
formation as possible, and do not men-
tion points which would aid the em-
ployer in placiug them where they
could do the most profitable work.

The macaroni manufacturer, who al-
ready knows that applicants these days
are very likely to have some such trou-
ble or they would be gainfully em-
ployed now, should encourage open
discussion. He may do this by ap-
proaching the subject rather early in
the interview, making it quite clear to
the worker that (1) he has no preju-
dice against handicapped employes,
but must have the facts before as-
signing him to the tasks for which
he is best fitted, and (2) the worker
himself will benefit from doing a job
well within the limits of his capa-
bility. Until this has been done, few
persons will feel free to talk about
matters they consider harmful to their
chances of securing employment.

In general, every handicapped work-
er should be permitted to reach the
highest possible . carnings within the
range of his_endurance and ability.

By George M. Dodson

Just because he cannot handle all po-
sitions well, there is no reason for
putting him at the other extreme,
where he has no opportunity to prove
his worth and to be paid accordingly.
Remember, even such workers are in
demand today; the only way to be
sure of retaining them is to open the
road for their maximum eamnings—or
some other employer will certainly do
it sooner or later,

Promotions should not be denied
the handicapped employe, when he has
a right to them. Here, again, the mac-
aroni manufacturer should demon-
strate his willingness to overlook the
handicap, and be guided only by the
results of the worker's efforts in de-
ciding how far he may be permitted
to rise in the business. Do not risk
a lowering of morale within the plant
by favoring these workers because of
sympathy alone, Indeed, that is the
one thing most of them very distinct-
ly do not want. But they are entitled
to full” consideration for the better
jobs, strictly on their past record, and
on an honest appraisal of whether
their present duties represent the top
position they can safely and efficiently
handle, within the limitations of their
disabilities. :

One of the cruelest bluws to the
ambitious handicapped worker would
be to drop him llrom the pnlymll as
soon as the war ends, and plenty of
able-bodied men are available, To
maintain a high plant efficiency in the
face of peacetime competition, and
to make arrangements for men from
the armed forces who will return to
the positions held open for them,
many adjustments involving the han-
dicapped employes must be made after
the war, It is evident that definite
promises cannot be made to these
workers—or, in fact, to anyone in the

. plant—until postwar conditions and

changes have been met. However,
the macaroni manufacturer will find
it a boost to efficiency, morale, and
loyalty when he convinces every han-
dicapped worker that he will give each
individual case the fullest and fairest
attention when this time comes, That
is all these workers expect, for previ-
ous to the war it appears only the
most far-sighted companies were seri-
ously concerned about the welfare of
the thousands of handicapped workers
and unemployed persons in this coun-

try.

Avoid drawing attention to the
shortcomings of any employe. Keep
the discussions private between those
whom it affects, Thus, a foreman
needs the truth about his men, and
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co-workers on the same tasks should
know enough so they can couperate
with the handicapped person. But
there is no reason to embarrass any-
onc unnecessarily. They'll appreciate
your thoughtfulness,

Modern safety methods and devices
have advanced to the point where even
the handicapped worker is protected.
If further precautions are needed, the
program should be carried out in such
a way that it doesn't make onc or
two workers self-conscious. Belter
yet, make the new measures apply to
everyone in the plant. Although they
may be less essential to the strong
and healthy employes, they will no
doubt have some value; after all, you
cannot be too careful, and the fullest
possible safety measures are best for
everyone,

When practically all his helpers in
the plant were strong, normal people,
the macaroni manufacturer could la
down rules to cover everyone. Hand-
ling handicapped workers is largely a
personal matter because the type and
extent of the handicap differs with
cach. It's unfortunate, of course, that
the employer must spend more time
with these problems now, when there
are 30 muny other demands to be met,
but neglect in handling the handi-

capped worker situation will soon show ,

its effect in reduced output and profit.

The handicapped worker has be-
come a part OF the industrial setup.
He brings his own peculiar problems,
and the macaroni manufacturer who
does not try to solve them will, in the
end, discover he has handicapped his
own business.

Ceiling on
Potatoes

The 1943 crop of early and mid-
season white potatoes produced large-
ly in southern states will be given spe-
cific dollars and cents price ceilings
at the country shipper level in an

_amendment to the potato regulation,

which probably will be issued within
the next week, the Office of Price
Administration has announced today,

The new ceiling prices, sufﬁcivmi;r
high to cover increased costs of pro-
duction and reflecting at least 100 per
cent of parity to farmers, will vary
by states from a maximum of $3.10
per hundredweight, f.oh. country
shipping point, for early season white
potatoes raised by Northern Florida
producers to $2.40 for mid-season po-
tatoes usually harvested later in May
and June by North Carolina farmers,
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UNDREDS of macaroni manufacturers

call Commander Superior Semolin COMMAND

their “quality insurance.’

These manufacturers know, after years
of experience, that Commander Superior
Semolina can be depended upon for color
and protein strength day after day, month
after month, year after year.

They know Commander Suﬁerior Sem-
olina is dependable.

That's why over 75% of our orders are
repeat orders from regular customers.

COMMANDER MILLING CO.

Minneapolis, Minnesota
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Liquid and Dried
Egg Production

drying plants produced 13,402,000
pounds of dried egg in December,
1942, compared with 8,269,000 \munrls used and of storage eggs
in December a year earlier,

egg production” totaled 701,000
pounds, comf»a ed with 265,000 in De-

in January, therefore, will probably be
much less than in January last year,
when contracts totaled 11,388,645
pounds. During 1942 the Department
purchased 201902442 pounds of
dried egg.

to be sufficient for all drying require-
ments. During December about 65 259,000 cases of shell and 82,430,000

wercent of the egg dried came from  pounds of frozen, or a total equiv-

Holdings of eggs on January 1 were

December 1942 [iquid produced from storage shell and — alent of 2,457,000 cases. This is 313,-

‘rozen  CasCs.

i -breaking . frozen cpps. A total of 18,382,000 000 cases below the 5 year average
Commerelal egpliteaing, a0t 0% [:1(:1:35 oil{kfmzcn eggs were used. Of - (1938-42).  Back-log for egg drying
fresh shell eggs, 448,000 cases w.ere

was down to 106000 cases of shell
158,000 eges and 6,876,000 pounds of frozen

CEEs.

FROZEN EGG I'RODUCTION 194042

cember 1941, Liquid egg produced Month 1910 N 1012

immediate consumption totaled ‘ Poasd o priamy

397,000 pounds, compared with 543,- annat ounds i
000 pounds in December 1941, {pmmry 707,000 915,000 1%’?4?'%
Dried egg production in December  February magigﬂ ‘g.w&z e
was about g.JOG.OOO pounds less than ;\\I;?rriclh o it o100
the production during November. \fay 53.662,000 53.303,000 57,090,000
Production was confined almost en- {um: 41,2R3,000 46,560,000 ;ggaqg}l’
tirely to Department contracts which  July ’ﬂﬁ?ﬂi 23.;?;::3(”! 4
totaled 16,181,910 pounds for Decem- ’q‘;'lﬁ‘;;'m“ 1'240.000 2845000 3,030,000
ber delivery. Contracts through Jan-  Qcober 249,000 1.951.000 1,141,000
uary 19 with the Food Distribution November 216,000 588,000 1,120,000
Administration for ]mma?' delivery ~ December 105,000 265,000 701,000
totaled 5,872.295 pounds. Yroduction  Toal 189,578,000 237,182,000 257,631,000

DRIED EGG PRODUCTION, December 1041-42

Commodity

December December - Percent change
1941 1942 2

in 1942

Thous. pounds
Tull production by present egg dry-  Whole &lgi 1334 +63

Thous, pounds

ing plants will probably not be reached (}"ﬁ:m!“ 2 43 = 5?)
for several weeks, at which time the Io%3 -
current production of cggs is expected  Tatal 8,269 13402 + 62
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Consolidated Macaroni Machine Corp.

AUTOMATIC CONTINUOUS PRESS FOR SHORT PASTE

In’ addition to our Aulomatic Continuous Press for
Long Pastes, we also manufacture a Conlinuous Press
for the production of Short Pastes of all types and sizes.

The raw materiul and water is automatically fed by
the blending device into the Mixer and no handling
or allention is necessary as all operations are auto-
matic and continuous, g

Guarenteed production of not less than 1,000 pounds
per hour. Finished goods uniform in lergth, It is
scnitary and hygienic as the product is untouched by
humen hands. ;

This press is not an experiment. Already in opera-
tion in the plants of well-known manufacturers.

Due to priorily restrictions, we are unable to fumish
any of these presses for the duration, as all of our
efiorts are concentraled on the manufacture of mate-
rial for our armed forces and those of our Allies.

This advertisemont is to remind you that we will still
be ready to rarve the trade, after a just and glorious
peace has beer. concluded.

156-166 Sixth Street BROOKLYN, N. Y., U. S. A. 159171 Seventh Street

Address all communications to us at 156 Bixth Street
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Consolidated Macaroni Machine Corp.

Photograph of a
baltery of Stationary Die
type presses which
have been rebuilt and
ready for shipment.

REBUILT

Presses, Kneaders and Mixers

Photograph of
Mixers
Enecders
Presses
being rebuilt in
our plant.

All rebuilt
machines carry

tull guarantee
as our new
machines.

Write for particulars

156-166 Sixth Street BROOKLYN, N. Y., U. S. A, 159-171 Seventh Street

Address all communications to 156 Bixth Street
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Ceiling

For Macaroni-Spaghetti-Noodle Packaging

While some suppliers have been
somewhat reluctant in giving ceiling
prices on materials and accessories
whose costs enter so vitally in figuring
the ceiling prices at which macaroni
products are to be sold under OPA
regulations, most of those who sell
the macaroni-noodle makers have been
codperating most satisfactorily, Set-
ting the example for the packaging
trade in its relation to this industry,
the Rossotti Lithographing Company,
North Bergen, N, ]., has been most co-
operative, - ¥

In keeping to its policy of one-price
to all, with special prices only on pack-
aging specialties, this firm over the
signature of its executive vice presi-
dent, Charles C. Rossotti, recently
broadcast packaging prices that have
proved invaluable in figuring ceiling

rices on packaged macaroni products.

he announcement, in part, is as fol-
lows:

In connection with the petitioning for new
ceiling prices on macaroni products as pro-
vided for in the General Maximum Price
Regulation of the Office of Price Admin-
istration, Washington, D, C, we are at-
taching our own ceiling prices for long-
shape and short-cut (usﬂghl) cartons, and
wrappers for these products, These figures
are based on our standardized runs in 4

. colors--White Patent Coated Newsback
Board or DBleached Manila Newsback
Toard for cartons; unvarnished 55 Ib, Super
Calendered Paper for wrappers.

We believe you should use the attached
figures in uubmiuinF your maximum costs
as provided by OPA, for they represent
our ceiling prices on cartons and wrappers
inllhe li|xu lhltlr‘wn. ¢ ! :

n applying these packaging prices, please

r in mind that the actual size of the
container is necessary to determine your

true costs, Describing a rnckage simpl
as “8 ounce” or “One #nnn " is not enough
because of variations of sizes used by dif-
ferent manufacturers. We are, therefore,
listing all popular sizes, { er with cubic
contents, ctc.  Samples of these pacl
will be gladly fumished vpon request.
Also note that all artwork, freight, ex-

MACARONI
1SC
34 x 2 x 6
Alphabets Tufoli |
Quadrettini Bol. Ricciolini
Alphabets Egg Sea Shells Egg
Darley Egg Maruzzelle
Stars Egg Rings Egg or No. 3
Flakes Ditalini
Acini de Pepe Alphabets
Tubettini Anellini
Seme Mellone Tubetti
Orzo Elbows
Stelline ¥
Stivaletti

Prices

cess handling, storage and carryin
are not included in our figures,

i con
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of windows for cartons are listed in a
separate column,

The weight per thousand cartons or
wrappers is also listed to help you cal-
culate your freight costs from North
Bergen ‘to your plant. OQur cartons_are
classified = as " oldu:g Cartons, K.D.F,,
other than Curmlgnl " Ou
take the freight cl
Labels,”

CEILING PRICES—MACARONI PRODUCTS CARTONS AND WRAPPERS

r wrappers
assification of “Pr?nled

Prices Per M. Ctns,
Cu, 25M, Lots B50OM, Lots {
o vPC | BM | WPC | BM Efl oyl [N
i ¥ or
e NB NB NB ND  |Windows lﬁ‘:
Board | Board | Board | Board | per M. | Cartons
(Fﬂ Slower (F;{r Faster
dard Long-Sha oving aving
?‘ﬁ:‘. mrd ﬂﬂlg 37 Varieties) Varieties)
No. 1 Std.

21/16x21/10x103/4 46/ l[_!.l]& 0,90 8.60 8.05 1.50 72 1b.
N?!l 1/2x 2 1/2x103/4* 68| 12,80 1100 10,70 0.05 1.65 0 Ib.

No. 2

23/4x23/4x103/4 82| 13.95 13.00 11.85 | 11.05 1,756 | 107 b,
No. 3 Std. 3/1 3x 10 3/3/4 07| 1475 | 13.75 1260 | 11,75 1.76 | 116 1b.

.4 Sud, *
N% 1/4x31/4x103/4 114 15.95 14.00 13.80 | 12,85 1.05 | 120 b,
. b Std.

?l 11/16 x 3 11/16 x 10 3/4 142| 18.25 17.00 1605 | 14.85 225 | 164 1b,
N‘:’l' ?Sl‘l%x 313/10x 11 155 10.40 18.05 16,00 | 1570 245 | 1656 1b,
No.1Plat23/4x11/2x103/4 | 44| 10,40 .65 B.45 7.85 1.50 60 Ib,
No.2Flat23/4x21/4x103/4| 07| 12.30 1145 _ID.lb 0.45 1.05 B8 Ib,
Upright Shape
1SC 31/2x2x061/2 40| 10.25 0.55 1.20 08 1b
25C 3 lPli/l.ﬁx25I 0x71/4 06 11.90 11.10 1.35 85 Ib
35C 43/8x21/2x86/10 . | 01| 13.756 12.80 1.50 | 100 Ib,
45C 43/4x23/4x 8 11/106 13| 1520 14,10 1.00 12'1 1b
BSC 61/8x3x07/18 145 17.30 10.05 L70 | 143 1b.
65C 590/10x33/10x 10 1/4 |18} 10.20 17.85 1.00 | 105 1b
Long Shape 8-Ounce Cartons

21/4x111/16x 10 38| 0.80 9.10 7.85 7.30 1.30 63 1b,

2 152 x lbfl/ﬂ x 103/4 20 BB 8.25 0.80 6.35 1.20 61 1b
Wrappers, 8-Ounce Sizes (Unvarnished 55-Lb, Super-Calendered Paper) S
25M. | FOM. Per M.

8x131/4. 431 3.05 13 Ib,
D1/8x131/4 44 4.35 15 Ib,
111/8x123/4 2.20 4.95 18 lb,

UPRIGHT CARTON SIZES

VARIETIES USUALLY PACKED IN OUR STANDARD 1 LB.

25¢C 3sC _4sC 55C 65C
315/16x215/16x7% 436 x 204 x BS/16 43 x'2){ x BII/16 _ 54 x 3 x 97/16  59/16 x 33/16 x 1044

Mostaccioli L, Gen,
Maruzze’

Panie

Rings Rotelle
Tripnli?ilol. Gnocchi
Gems Eggs Parigini
Real Cavatelle Passatelli
Mostacciolini Gen.  Trian

ﬁ‘!lllil Bol.

Mostaccioli R.

Mag. Spaccate Genova
Lu:fmch ne Barchertinl Bol.
Lumache Assabesi
Ditali Rigatoni .
Ditali Rigati Marcvhertini Dol.
Lumache Canneroni_R.
Moaruzze Pic. L. Occhi de Lupo
Mzg, Mace. Maruzzelle
Amorini Mag. Mezzane
Arancini Mag. Piccole
Give-me-a-name Bocconcini
Mostacciolini

(Lumaconi) bag no Tufoli

name Tufoli Giganti
(Tufoli Rigate) bag
Pot Pie E

0l
Farfalleite ﬁ:l.
Rigatoni

igaton
(L'.'luglﬂ Fusilli

aruzze
Canneroni L.
Marruzze Grosse
Triangoli Piccole

Triangol
Mostaccioll Rig,
Mostaccioli Lis.

T

T i o

~ established maximum wholesale and
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MACARONI VARIETIES GENERALLY PACKED IN OUR STANDARD SIZES
OF 1 LB. LONG-SHAPED MACARONI CARTONS

NO. 2 SIZE

NO. 1 SIZE

————

NO. 3 SIZE
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NO. 4 SIZE

NO. 5 SIZE

21/16 x 21716 x 1034 2V5 x 2V5 x 103 3 xJx 1034 3y x 31 x 104 354 x 354 x 1034
Maccaroncelli (or in  Ziti Rizza Ziti Tagliati Farfalloni

No. 2) Mezzani Rizzelta Zitoni Lumaconi
Perciatelli Mezzanelli (Macaro-  Maruze Rigatoni Ellectrici Rigati
Bucatini ni) Mag. Ziti Mezzi Rigatoni Yolanda Tagliati
Spaghetti Lasagne Mag. Mezzani Occhi di Lupo
Spaghetti Fini Magliette Maccaron-  Cannaroni (or in Fusilli Tagliate
Spaghettini celli No. 4) Marruzze Grosse

ermicelli Ditali Cannaroncini Lasagne Larghe
Capellini italini Cannaroni Rig. (or Fidelini
Fettucce Ditali Rigati in No. 4) Cavatoni Lisci
Tagliarini Ditali Speciali Ditali Rieci Cavatoni Rigati
Linguine Tubetti Lumache Lumache Grande
Linguine Fine Lumachine Most. Grossi (or in  Cannaroni (or in
Lingue Di Passeri Elbow Mezzanelli NO. Nc. 3)
Tubettini Pennetle Most. Grossi Rig. (or  Most, Lisci
Acini di Pepe Pennini in No. 4) Most, Rig.
Orzo Maruzzelle Mostacciolini Assabesi (or in NO. 6 SIZE
Seme Mecllone Forati Farfalle 0. J13/16 x 313416 x 11
Stelline Maglicttine Attupatelli Millerighe
Alphabets Magliette Magliette Conchiglie (or in Tufoli
Anellini Conchiglictte Conchiglie (or in No. Mafalda
Cicoria Anellini_ (or in No_§ Fusilli Margherite
Foratini Tufoli Giganti

Foratini Fini

0.
Maccaroncelli (or in

A!S':ﬂle;l (or in

i No, in
Rosa Marina 0. Cavatelli
Fettuccelle Perciatelli (or in Boconcinij
0,
Feltucce (or in
No. 1)
Tufini

Cannaroni Rig. (or
in No. 3)

Rigatoni Giganti

Ceiling Prices Adjusted
For Canadian
Manufacturers

American manufacturers of maca-
roni products will be interested in the
following item published by Prairie
Grocer, Winnipeg, Canada, throwing
some light on the worries of process-
ors of macaroni, spaghetti and egg
noodles in Canada, our friendly ucigli -
bor to the North:

Wholesale Prices on Packaged
Macaroni Products to Re
Adjusted

Packaged macaroni products are
subject of an order, announced De-
cember 15 by the food administrator
of the Wartime Prices and Trade
Board, designed to adjust some diffi-
culties, particularly in the wholesale
trade.

A Board order effective last April
governing manufacturers only, substi-
tuted June, 1941, for September 15-
October 11, 1941, as the basic period
determining maximum prices of mac-
aroni products, This recognized cost
increased between ﬂunc and Septem-
ber but did not take care of whole-
salers, particularly in Western Cana-
da, who had entered into contracts just
prior to June and who were still sell-
ing at this contract price during the
basic period,

Investigation has disclosed a wide
range of mark-ups by wholesalers and
retailers throughout Canada which the
new order will tend to level off,

The order, effective December 16,

retail mark-ups with the proviso, how-
ever, that wholesalers and retailers are
held to their basic period mark-up
if lower.

V-Mail

V-Mail, the most important single
development in all Post Office history,
will soon be in every grocery store
in America, Commencing this month,

the Government is sponsoring a huge
V-Mail drive, involving hundreds of
radio stations, newspapers, magazines,
point of sale material. In display
packages designed especially for gro-
cery stores, Harry 1. Weil and Asso-
ciates, Chicago, are offering Official
United States V-Mail in fast-moving
10c and 25c¢ sizes. Retailers, brokers,
distributors throughout the United
States are already showing unusual
interest in this new grocery store item
which not only offers a reasonable
profit, but at the same time one ren-
ders a patriotic service when codper-
ating in displaying and selling V-h{);il.

Suggested Retail
Prices

A number of instances have come
to our attention recently in which cer-
tain manufacturers and wholesalers
have given dealers “‘suggested  list
prices” for various commaodities—
without warning the retailers of their
responsibility for observing their own
individual cciling prices, says the
Trade Relation Branch of OPA.

Retailers may adopt the selling
prices suggested by the manufacturers
or wholesalers only if they do not ex-
ceed their own ceiling prices estab-
lished in accordance with the regula-
tion governing the pricing of those
particular commaodities.

Dealers who rely on the statements
of their supplier and use a selling
price in excess of their proper ceiling
price will be guilty of a violation. In
such a case, the wholesaler or manu-
facturer will also be regarded as a
violator on the ground that he has
induced the violation by the retailer
and is a participant in it,

Gioia Firm
Chartered

The corporate division of the New
York State governmient has  an-
nounced the charte:*- . of Gioia Mac-
aroni Company, Inc, Rochester, N,
Y., to conduct a business in macaroni
products of all kinds. Capital stock
15 $300,000. The directors named in
the charter are:  Antonio Gioia, Hor-
ace Gioia and Madeline C. Gioia. The
firm's plant is located on Parkway
Avenue,
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Report of the Director of Research for the Month of

In the January issue of the Jour-
NAL [ reported on the proposed.order
of the Food and Drugs Administration
concerning Standards of Identity for
macaroni and noodle products, as they
appeared in the Federal Register of
December 22, 1942,

The Industry was allowed until Jan-
uary 25 to file exceptions to these pro-
posals and on that date the Attorney
for the Association, Mr. Daniel R.
Forbes, filed such exceptions as well
as other documents which are report-
ed briefly, as follows: The Industry

objects to the limitation of the use of |

the term “Macaroni” to a particular
size and shape of product and holds
that the terms "Macaroni” and “Mac-
aroni Products” are synonymous gen-
cric terms and that there was no evi-
dence submitted at the hearing to jus-
tify any other conclusion,

"lr'lm Industry takes exception to the
prohibition of the use of gluten flour,
gluten, yeast and germ in our prod-
ucts. All these products are very high
in protein and are used to increase the
protein content of the products and
not as diabetic foods. These products
are particularly desirable at this time
when animal protein in the form of
meal is being restricted and are scarce
and expensive, Since the rationing of
meat the consumption of macaroni and
noodle products has increased very ma-
terially and this is due to the fact that
these products are largely accepted as
meat substitutes, are economical to use
and there are many wn_[g:l in which
they may be prepared. ¢ Industry
also objects to the prohibition of the
use of vitamins and minerals in our
products when these are allowed in
chnd, flour, self-rising flour, farina
and now it is proposed to extend it to
comn meal and other corn products.
Just why macaroni is excepted is be-
yond our understanding since these
products are certainly consumed large-
ly by people in the low income brack-
¢ts who are the least able to provide
themselves with protein from other
sources,

The Imlustryl also requested a re-
opening of the hearing in order to
have an opportunily to present evi-
dence concerning ti‘lc desirability of
permitting the use of the above sub-
stances inasmuch as no opportunity
was given at the time of the original
hearing to counteract the evidence that
the Government submitted, most of
which was entirely foreign to the sub-
ject under consideration. The Associ-
ation was prepared to submit evidence
concerning the actual use of these in-
gredients in our products but those in
attendance felt it was best not to try

January, 1943

gy Benjamin R. Jacobs

to make a half case but to delay it
until the evidence submitted by the
Government could be answered, We
are now prepared to make a full and
complete answer to every contention
of the Government concerning its pro-
posed order as well as the prohibitions
contained therein,

On January 15 a group of manufac-
turers held a meeting in New York
City at the Hotel Commodore where
these matters were discussed and it
was the consensus of opinion of those
present that we should follow through
until the question is finally determined
as to whether or not these limitations
are going to be accepted by the In-
dustry. It is very evident that no
improvement can ever be made in our
products which requires the addition
of ingredients other than those which
are specifically permitted to be used
without first obtaining permission of
the Food and Drugs Administration.
This may be a very difficult thing and
may require considerable time in ob-
taining.

Ceilings on prices of macaroni and
noodle products were also discussed
at this New York meeting and I am
attaching herewith an example show-
ing the procedure to be used in calcu-
lating the new ceiling prices on our
products provided the present tentative
regulations are finally adopted,

By the time this issue of the Jour-
NAL is published the OPA may have
determined just what the Industry will
be permitted to do, At that time the
members of the Association will re-
ceive a copy of the new regulations
and a circular indicating any objec-
tions in the procedure which may come
u

p.
Another subject of importance to
the Industry is the codperation which
it has given the Government in the
matter of making scrap available for
the war effort. The following is a
circular which may be of interest to
you and a letter from the War Pro-
duction Board in appreciation of the
scrap which has been contributed by a
few of the manufacturers of the Tn-
dustry, It is up to all of us to collect
and dispose of all the available scrap
so that it may be easier for each of
us to obtain equipment which is need-
ed to continue the production of mac-
aroni and noodle products,
Bulletin No. 101.
NATioNAL MAcARONI MANUFACTURERS'
ASS0CIATION i
2026 Eye Street, N.W,
\i!ashington. D.C.,

February 5, 1943,
TO ALL MACARONI AND NOODLE

MANUFACTURERS:

Since last November I have been working
with the Conservation Division of the War
Production Board assisiimﬁ in the gather-
ing of scrap metal from Macaroni manu-
facturers and suppliers. . On November 4th

EXAMPLE SHOWING METHOD OF COMPUTING NEW CEILING PRICES

Variety—Egg Noodles, Type—Home made. Brand—X Y Z. C

ontainer Size—1 pound,

Container Style—Cellophane Selling Unit 1 Doz,

Costs
I"cb.'..l'N.l March, 1942

Ccﬂl!'lg
INGREDIENTS, ) 5
Durum Flour Per Barrell, delivered............... PP IARR PN 520
Per Barrell f.o.b. Minneapolis.,....
Plus freight 10 factory. vu . v vsinseneiveeisinenssens
Egg Yolks per pound delivered ........v0vinness A6 32
PACKAGING MATERIA
Cellophane Bags per M delivered ., B8S B85
Cellophane Tape per roll delivered 75 75
Shipping Case ?jr M delivered ..... 70.00 60.00
COMPUTATION OF INGRED POUND
300 POUNDS OF DURUM FLOUR ... . 113265 79392
.5 pounds of egg YOIkS \.iiviiivaeiiiviassarssisnasinnssnasss 15.8700 11.0400
TOTAL COST OF RAW MATERIAL ..... T 27.1965 18.9992
DIVIDED DY 299.749 pounds nel i:i:!d
COST OF RAW MATERIAL PER POUND ...... ST 0907 0634
Note . . . Shrinkage for purposes of example 5% including
filling loss
Per Dozen 1 pound packages +.voivvesns AR R PO (3) (4)
Insircdicnls R L e sraadirsnenee FEITH s ceenes 10884 7608
Cellophane Bags—waste allowance —1 ,..iviiieievanrionenes v 1150 1150
Cellophane Tape .00yt v Ay ey Al ol + 0100 0100
Shipping Case il s iis et s dbsaiiigessoesnnasinassaisis .JC;FDO 00
Total cost of ingredients and packaging material per dozen ..., 1.284 9458
& i

Increased cost of ingredients and packag® 7 material per dozen., 3376

{ﬁ) Plus March 142 Ceiling Price .......

7) Equals New Ceiling Price ...
Bulletin No. 103

reainnsens

February, 1943 :

1 sent you several circulars requesting your
cooperation inthis work, and on December
7th 1 sent you another awrcular asking for
the actual amount of screp that you had
made available to the Wa: effort,

Twenty-cight manufacturers responded.
These furnished the following:

Iron and Steel,..... 122,805 pounds
Coprc:- and Bronze,. 33476 poumds

The list of manufacturers codperating
has been submitted to the War Production
Doard at its request, It should have in-
cluded many more names of firms which [
know must have contributed metal to the
War effort.

Minnesota Macaroni Co. sold 10,640
pounds of steel and donated the amount
received ($53.20) to the War Chest in 5t
Paul, Minn,

This is an opportunity for you to codper-
ate as it may help you in oltaining the
malcrials for replacements which you may
need. Please therefore, All in the following,
sign it, and return it to me so that your
name can be placed on the honor list if it
is not already there:

Iron and_ Stecl.....,

Bronze, Copper, Brass.,

The attached letter was ved  fre
the War Production Board in appreciation
of our codperation.

& Sincerely yours,
B, I’l Jacons,
Chairman, Salvage Program.

War I'ronuction Doaro
Whashington, D.C.
January 29, 1943,
Mr. B. R. Jacobs,

Director of Research,
National Macaroni Manufacturers Assn,
2020 Eye St., N.W.
Washington, D.C.
Dear Mr. Jacobs:

1 am greatly appreciative of 1'uur nole
of January 27th and the attached data in-

THE MACARONI

dicating the progress made by your indus-
try in its 5:1'\-agc lpmgmm. As_additional
data is developed, 1 shall appreciate having
u progressive report,
With kindest personal_regards and good
wishes,
Cordially yours,
(Signed) Cravron GrANDy,
Chairman,
Planning Committee,
Indlustrial Salvage Dranch,
Salvage Division,
Bulletin No. 102
FFeb, -+, 1943,
National Macaroni Manufacturers'
Association
Washington, D.C.

Joins Sonneborn
Sons

Rudolph R. Cubicciotti is now asso-
cinted with L. Sonneborn Sons, Ine.,
88 Lexington Avenue, New York
City, refiners of petroleum products,
including special oils used in the care
of macaroni-noodle  machines, and
manufacturers of paints and water-
proofings.

Immediately after his graduation
from the University of California as
Chemical Engineer, Mr. Cubicciotti
joined the Union Oil Company of
California and served with that organ-
ization for seventeen years. During
that period he was actively engaged in
Union's refining, research. and sales
divisions.

R r e L i
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His diversified experience and thor-
ough grounding are considerable as-
sets in his present capacity as exeeu-
tive assistant to Mr. Julius F. Roten,

Vice President of 1. Sonnenborn
Sons, Inc.

Well known throughout the Pacific
Coast  territory,  Mr.  Cubiceiotti
("'Cubi” to his friends and associates)
expects to reside in Westehester just
as soon as Mrs. Cubicciotti and l(]wir
two children arrive here from the

Coasl.

PRRSS No,122 (Special)

I’resses

John J. Cavagnaro

Engineers

Harrison, N. J. - -

Macaroni Machinery

Kneaders
Mixers

All Sizes Up To Largest in Use
N. Y. Office and Shop

and Machinists
U. S. A,

Specialty of

Since 1881

Cutters
Brakes
Mould Cleaners
Moulds

255-57 Center St,
New York City

-
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Food Standards
of Identity

An Editorial in "News Flashes,” foods is a new dévelopment of the food  cal and national, occupy time during
NMMA law, occasioned by the recent creation  the daytime hours of Italian broad- B A B 0 z z I
of and emphasis on such foods. And casting, though several split their time B —
By Charles Wesley Dunn it is clear that the application of such  buys to take in the evening English at- e e

The Federal Food, Drug, and Cos-
metic Act contains a provision em-
wering its administrator to estab-
ish standa:ds of identity for foods,
subject t, the rcc%uiremcnt that they

(ld) are reasonable and (2) in his A
judgraent will .. honesty and Among WOV Old Clients Corraro, (food); 8 years—Balbo e . .
fair’ dealing in'the interest of con- Thiﬁyg“mm 45 por cont of | {1000)." Gemna (food), Violtta Efficient Macaroni Products Drying Systems Are Constructed to Meet

sumirs, Acting pursuant to this pro-
vision the administrator has estab-
lished such standards for numerous
foods; including “farina” and ‘“en-
riched farina.”

The United States Circuit .Court of
Appeals, for the seventh circuit, re-
cently decided that such farina stand-
ards are invalid, as applied to a certain
nutritionally fortified farina product
not conforming thercto, because they
do not comply with the above statu-
tory requirement, Whether this deci-
sion is correct is a judicial question
open to review by the United States
Supreme Court. "That review is in-
vited by the fact that in making such
decision the former court gave the
aforesaid provision a construction of
fundamental importance to this act.
For it held in effect that the adminis-
trator has no power to establish a
standard of identity for a food which
is wholesome and truthfully labeled as
to its ingredients. And manifestly if
this construction of the above pro-
vision stands as a general rule, it is
practically nullified,

In further comment on the situation
thus presented it suffices now to say:

First. The government has indi-
cated that: it will petition the Supreme
Court to review this decision; it will
recognize this decision only in the
limited territory wherein it has juris-
diction, pending such review; and it
will otherwise proceed with its pro-
gram of food standards of identity

qualification of this provision in that
act.

Third. The application of this pro-
vision in that act to enriched basic

a provision in this new field of food
manufacture requires a wise and
sound exercise of administrative dis-
cretion,

Food Sponsors in Lead

whom are in the food group, average
approximately six years of continuous
advertising on WOV, according to
Ralph Weil, station manager, says Ra-
dio Daily, New York City. Four of

" February, 1943

the advertisers head the list for lon-
gevity as clients on the station, with
10 consecutive years to cach one’s
credit.  Majority of the sponsors, lo-

tractions, Three accounts have been
on WOV continuously for 9 years;
5 for 8 years.
In the 10-year group are La Rosa
gfood). Ronzoni  (food), Pastene
food), and La Perla (food). The 9
year old include Caruso (food), and

(food), La Sposa (food); 7 years—
Mamma Mia (food) ; 6 years—Rom-
an  Macaroni (food), De Martini
food); 3 years—I'errara (food),
onti Olive Oil (food), Etna Prod-
ucts (food),

Plan Noodle Sonp Adverlising

February, 1943
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Blow Hot or Blow Cold

Are Constantly on the Job,
Whatever the Weather

Special Plant Needs and Particular Manufacturing Conditions

Experience Counts!

Write Us About Your Drying Problems
— Advice Given Without Obligation

BAROZZI DRYING MACHINE COMPANY
280-294 GATES AVENUE o

 JERSEY CITY, N. J.

Metal Replacement Con-
tainer Adopted for
Carrot Juice
Cocktail

Just- as Macaroni-Noodle Manulac-
turers Are Changing Their Pack-
ages to Meet Warlime Condi-
tions and Regulations, Others
Are in Step

And now they are wrapping carrot
juice cocktails n cellophane—another
answer to the problem of metal short-

pounds, as against 103 pounds for the
96 cans of liquid, .

The manufacturer, P. D. Ridenour
Sales Company, report that the new
ackage has proven so popular on its
initial introduction that orders have
increased phenomenally.

$25,000 Fire
Loss

Fire of undetermined origin on Jan-
uary 31, 1943, swept through a one-
story frame warchouse of the Par-
amount Noodle Sales Corpration, 73-

However, the moment any member
of the retail food business discounts
the importance of supplying essential
services to the public, he overlooks
his first reason for being in business.”

Mr. Lunding outlined the important
part of the food retailer should as-
sume in the war effort.  “Regulations,
limitations and other problems are
created because of specific conditions,
and invariably answers develop for
these problems.  Every food retailer
faces vital war challenges.  First,
properly interpreting and explaining
to the consumer regulations, and ne-
cessity for them, and second, point-

ages 25 Grand Avenue, Maspe: 1, Long Is-  jng out alternate inuthrglls for m\ctl-ling
#: : (vt . i . Y i amage esti- : newly created problems.  Adver-
il . was formerly put up in land, N. Y., causing a damage esti-  (he newly cre; prob
§i and their enforcement, A ile Jdice was formeey P S el $25,000. Joseph Coniglio is tiging, publicity, meetings, personal
| Second; /A pravision empowering i Uim exrs, AL it the gOvETE: Si f the fi chose main plant ¢ A l-‘ll Iljl' ¢ an important pirt
4 the government to establish reasonable Believing firmly in the necessity for a vigorous and consistent needs all the tin and steel it can get presid:mt'u “fl irm \:\lmsu ain pl ‘:n“ft.llkll'\"l‘i al _1: .l}lh:tl‘lb:lcl‘l:lllll'll)lz . 'cs]':
I standards of identity for basic foods advertising campaign even in wartime, Mr. A. Irving Grass of for war purposes, the carrot Jull'-'c nearby was undamaged. n tully answering atlenges.
is an cssential part of an adequate na- the 1, { Girass Noodle Co. has made plans fgr backing Mrs, 'n:kerfs Imdlt:]} I(:oh for s;m:]itll‘\;:l;gaenzcn i T
tional law apainst their adulteration Grass' Products with a powerful and effective advertising sched- ey found that through s Alwavs .
' and misbranding. The original Fed- ule throughout 1943, i they could pack enough cocktail pow- Consum?f Ml:iﬂt ay: Creditors
{ eral Food and Drugs Act of 1906 Recognizing that many grocers will be unable to maintain as der (a special mix containing cclery Be Considere Meet
41 omitted such a provision; and its ab- complete stocks as they have in the past, the newspaper and and salt as well as carrots) into a “The first responsibility of the food
ki sence was a leading reason for enact- radio advertising will inform the public that the grocer is not small vest-pocket size cellophane en- AL por the mansiumes, the A meeting of the creditors and
ki ing the substitute Federal Food, Drug, to blame when he is temporarily out of these popular products, velope to make a quart and a half of ll'c.lall_cr 15 l? gll":- ‘;:l : ovisous eioiioliie o fie Bhe $on
. ard Cosmetic Act of 1938, It may be The copy points out that ‘Mrs, Grass is participating in the war cocktail, ol ,"—?t In merchancise, !l“‘ i Noodle Company, Wilkes Barre, Pa.,
b of historical interest to note that: (a) cffort, and that certain of the ingredients used are also being Mmslurc%)roqf and airtight, the new Il“ 03’,““:‘“';; : .‘}‘f"‘:r _I]uﬁ'el Tea Co. was held January 27 to consider the
! long before the latter act was pro- used by the government in supplying the armed forces and for cellophane laminated package not on-  Lun 'E‘.{-],- “5‘; ent, o6 fo il ‘esceful adiaatment of cluns agwiast
0 posed I drafted and Senator Copeland lend-lease.  Further, it is pointed out. that temporary shortages ly saves metal but is so much lighter Inc. .Dt%ﬂY_“t‘ “""l’!g!l};:“, i-? c'::(‘)‘:_ lth_ “nmi‘]clﬁ'n“ s cotse of iciion
i introduced a bill adding this provision are also due to the fact that more people want noodle products than the cans of liquid juice that great imize this basic responsibility is Aol woukil meclt e coiftisilen
§ to the former act; (b) when the lat- today than ever before. * savings in shipping weight are affected.  mous, as :? |Iml|c.t1ul.-d hylculrmllli 1‘:7}1:). ::f‘::pl z:tl':::ln:s l;;ra':" S e attiors
l s . v . H STl A n ai statement “be kir 0 4 el as a
£ ter act was proposed, this provision in Shown in conference with Mr. Grass in the above photogra For example, 24 bags of the C“'i‘k‘!':l'! ull::k:':fil?u ‘fl"rc" YalF o wet than  of interest to all involved. The re-
ikl it was strongly endorsed by the food is Mr. Ben R. Solomon, (right), account executive of the Charles powder replace a shipping c=3]1:|tmd ?h 2k stomers. 7 I have always subscribed  sults of the meeting have not yet been
1§ B manufacturing industry; and' (¢) that Silver Advertising Agency, which prepares Mrs, Grass’ advertis- ing 96 twelve-ounce cans. The dehy- customers, et walle ‘adbilie
bR industry secured the  “reasonable” ing, and Mr. L, EV. Jacolvasen.r drated powder weighs only 2}4 to doing all one can for employes. made | .
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Honoring Employes
SWAP-RIMES In the Service
by Gregg & Downey ¥
Service plaques or Honor Rolls, to
appropriately honor employes  who
have entered the services of our coun-
try and about which many inquiries
> have been received, are now available
from many reliable sources, M., M.
Gottlieb Associates, Inc,, Allentown,
Pa,, are manufacturers of the plaque
illustrated.
| : / e
My buddy is over the ocean, '
My buddy is over the sea. -
My buddy is over the ocean —
‘Won't somebuddy swap rides with me ?
S WAUP R I DES
SAVE GAS % SAVE TIRES % DRIVE CAREFULLY!
NATIONALISAFETYZCOUNCIL An improved Honor Roll Plaque

Triangle Package
Machinery Co.

Awarded Army-Navy “E”

Louis R. Muskat, President, Tri-
angle Package Machinery Company,
Chicago, announces that his company
has been awarded the Army-Navy “E”
for excellence in production of war
materials,

In 1941, this company enlarged its
plant and went into production on two
new models of Incendiary Bomb load-
ing machines designed especially for
the U, S. Army. In addition Triangle
began manufacturing special units for
the Navy, assemblies for Aircraft and
a host of other direct war products.
Many new. models of loading machines
were developed and built for loading
smokeless powder, TNT, Smoke Pow-
der, ele.

Following curtailmeni for normal
packaging machinery products early in
1941, the company developed and in-
troduced a line “of Victory Model
]:ackaging units, made principally of

ard wood to conserve strategic mate-
rials, By such substitution it was pos-
sible to take care of customers to:a;

y

degree and at the same time devote
most of their productive capacity to
war work,

Today Triangle is operating 117
hours per week and 93 per cent of
tolal production goes to the Armed
Forces, It is as the result of this rec-
ord of achievement that the coveted
“E" Flag was awarded.

Macaroni Man Is
Vice President

H. Lester Goldberg of Minnesota
Macaroni  Company, Saint - Paul,
Minn,, was elected Second Vice Presi-
dent of the National Manufacturers
Representatives  Association of that
cily at the annual election held carly
in February,

Mr. Goldberg is well known to the
grocery trade in the Twin Cities and
vicinity,

Elected as president for 1943 was
T. F. Theriault of the Libby, McNeil
& Libby Co.; First Vice President is
Carl Nelson of Diamond Crystal Salt
Co. V. R. Hyland of Genéral Out-
door Advertising is secretary and
treasurer, .

embodying a number of new features
is recommended for firms wishing to
honor their employes in service with
the armed forces of the nation, Out-
standing among the innovations is the
fact that a handsomely printed card
is furnished for presentation to each
individual whose name appears upon
the Honor Roll Plaque. This an-
nouncement card is in itself decora-
tive and is imprinted with the name
of the firm and also the name of the
individual to whom it is presented.

It can be framed or mounted to make -

a lasting memento,

Another of the new features of the
Associate Honor Roll Plaque, avail-
able in sizes ranging from 34 names
each on up, is the fact that the indi-
vidual name plates are held in place
without any nails or screws and there-
fore can be re-arranged at any time.
Thus, if alphabetical arrangement of
the names 1s desired it can casily be
maintained,

The plaque is made of a hand-
rubbed walnut Ipancl upon which are
mounted sparkling clear extra thick
glass plates which are decorated in
gold, red and blue. The special com-
position name plates are gold imprint-
ed and are held in place under the
glass plates, Names can be inserted
merely by sliding the new plate into

position,
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'CAPITAL’S AA-1 SEMOLINA HAS EARNED ITS

REPUTATION. WE INTEND TO MAINTAIN IT
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CAPITAL FLOUR MILLS, INC.

General Dffices: Minneapolis

Mills: 5t. Paul

“Shopping” Undergoing
Change

Shopping in wartime America is
going to mean new problems for the
women of this gencration, who are
used to a variety of store services un-
known to their mothers and grand-
mothers. That much is clear from
the order issued by the Office of
Price Administration, authorizing cur-
tailment or elimination, without low-
ered ceiling prices, of a number of
shopping conveniences that most of
us have taken for granted up to now,

The plain fact is that, unless lux-
ury services are eliminated today, es-
sential services will disappear tomor-
row, Faced with this choice, every
American woman will accept econo-
my measures cheerfully, The exam-
ple of DBritish women, forced to ac-
cept even more drastic changes in
their shopring habits, should help the
women of this country to carry on
with the good will expected of all
Americans in wartime, OPA said.

OPA’s order allows retailers to cur-
tail non-essential delivery service, Any
merchant can tell his customers to
carry their own packages, whether
the order is made over the counter
or by telephone—provided the bun-
dles "are of reasonably carryable
weight and size and do not contain
items necessary in an emergency, such
as drug prescriptions,

The order also allows stores to do
away with sales on approval and most
returns of mcn:hamhsc. and OPA
recommends that they do so, The or-
der permits them to cut out such serv-
ices as “layaways,” free phone serv-
ice, gift wrapping after the Christ-
mas holiduys, style shows, bridge
classes, exhibitions and holiday dec-
orations,

The measures are only part of a
steadily widening picture of store
economy,  Deliveries already have
been cut—many stores now deliver
only once or twice a week. Credit
has heen restricted—strict controls
have been placed over loans and in-
stallment buying, and shorter periods
allowed for paying up charge ac-
counts,

Shopping takes a larger slice out
of the average woman's day than ever
before.  Occasional scarcities of non-
rationed foods have shown her what
it is like to stand in line for her share
of her suoply. Lack of salespeople
has made it necessary to wait at store
counters for service,

As most commodities, transporta-
tion facilities and manpower are ab-
sorbed into the war cffort. the situa-
tion is bound to become tighter, Dur-
ing 1943, no woman will be able to
buy as much as she wants of any-
thing. And this means not only ra-
dios and refrigerators, but food,
clothing, drugs and other essentials,

Stores will have too many customers
and too few goods to sell.

All these are things which are go-
ing to become more and more famil-
iar to American shoppers, hut they
will give every woman her opportu-
nity to show what she can do to help
win the war on the front that she
knows best,

Empire Box Corporation’s
40th Birthday

In the February issue of Fortune
Muagazine, Empire Box Corporation
has taken a full page to celebrate the
fortieth anniversary of the company,

Founded in 1903 as a small box-
making plamt, Empire Box Corpora-
tion has grown to giant size. Faclories
are now located in Garfield, New Jer-
sey, 1o serve the East, and in South
Bend, Indiana, for shipments to the
Woest, the Middle East and South. In
addition, Empire owns and operates
paper mills at Stroudsburg, Pennsyl-
vania,

In commenting on the growth of
the company, Mr. S. J. Klein, Presi-
dent of Empire Box Corporation, feels
that the company's success i I:lrgcliy
the result of the strong emphasis which
is made on service and the installa-
tion of every time and money-saving
piece of machinery that has been found
to be practical.  Today the Empire
Box Corporation is among the finest
cquipped organizations of its kind,
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Shall We Enrich?

Sugqestions to the Macaroni Industry for Increasing the
Acceplance of Their Products from a Nutrilional Standpoint

Vitamins are something like the
weather, Everybody connected with
the macaroni industry has talked
about them, Only a few have taken the
time to do something about them from
the standpoint of their own business.

“We are entering a new era of
scientific cating” observes a recent is-
suc of Food Materials & Equipment.
“War or no war, it would have come
anyway. The war has merely acceler-
ated the progress, made it more neces-
sary,”

The Federal authorities have prom-
ised to undertake cne of the greatest
educational programs of all time—the
teaching of proper eating habits to a
nation of 140 million people. Some in-
dustries have recognized this program
for what it means to them—a great
opportunity to increase the acceptibil-
ity of their products to the consuming
public. But what of other food indus-
tries, the macaroni-noodle industry,
for instance? Speaking generally of
foods and beverages, the author says:

“They cannot look to the authorities
for much more than tacit encourage-
ment in enriching plans of their own
because the government has its hands
full now. On the other hand, they
cannot dismiss the enrichment prob-
lem a3 no particular concern of theirs,
for the day will surely come when
every food and beverage manufac-
turer will have his products literally
picked apart, point By point, in de-
termining its right to a place in the
family market basket.”

The author recognizes the fact that
all foods do not equally lend them-
selves to enrichment. In the case of
macaroni products, the vitamin loss in
cooking is seen as an important fac-
tor. So, lacking an unqualified shove
from Uncle Sam, to wade in and get
his feet wet in the general enrichment

program, how far may a manufacturer
go in enriching his products? What
vitamins or minerals would he be jus-
tified in enriching his foods with, and
to what extent?

In the first place, every manufactur-
er who claims special nutritional val-
uces for his products in his printed lit-
erature, or in any of his advertising,
should make it a point right now to
check uwp on the claims which he is
making and see if they really hold true
for his particular products, For a time
it was customary to assume a vitamin
potency for almost everything that had
a raw malerial in it that once con-
tained the vitamin in question. Today,
the belief that vitamins and minerals
are “carried over” into the finished
roduct from their ingredients is no
onger enough. The finished product
must be assayed for the factors
claimed, and these actual potencies
quantitatively stated. Such expressions
as “rich in B complex,” “excellent
source of iron and the vitamins A and
D" no longer have a sincere ring when
the public is being told that they must
have not less than so many units per
day of this and that particular vita-
min.

Is there any danger that if every-
one fortifies his product with vitamins
and minerals, the public will become
surfeited with them? No, at present,
with the very great lack of these fac-
tors now evidenced by recent surveys,
there is not much danger in this dircc-
tion,

But fortification is not a haphazard
rocedure, anyway. There must be a
asic reason for it. The most logical
reason is that the nutritive factors
once in the raw ingredients have been
refined or processed out of them, Their
restoration, then, is a matter of com-
mon sense,

There would seem to be three main
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justifications for the enrichment of
foods and beverages with vitamins
and minerals:

1. The nced to restore values lost
through processing, in the case of
macaroni-noodle products,

2. The need to anticipate subse-
quent losses in vitamin and mincral
values in home cooking,

3. The need to provide in the food
those factors which are dircctly essen-
tial to its utilization in the body.

We are about to be rationed on
many of the basic necessities of life,
and humans will depend more and
more on foods that supply the ele-
ments that are most needed to kccr
the nation strong and healthy, With
no thought of suggesting whether or
not to enrich macaroni products, the
author gives the following guide to
the enrichment of this food among
several scores of foods and beverages
considered in the article:

Macaroni, Spaghetti and
Egg Noodles

A fortification with vitamin By, B,,
niacin and iron to have the same po-
tency of the vitamins and iron in
cooked macaroni products, as specified
for bread, is being considered. This
means the addition of sufficient quan-
tities to take care of a 50 per cent loss
during cooking. The following poten-
cies are suggested for macaroni prod-
ucts:
Thiamine hydrochloride

(vitamin B,)
Riboflavin (vitamin B,)  1.80 mgs.
Niacin (nicotinic acid)  20.00 mgs.
Iron 18.00 mgs.

Certain segments of our population
depend on macaroni products as their
chief source of food. Vitamin forti-
fication of these products, including
noodles, would to a great extent re-
lieve deficiencies of the vitamins in
certain areas. The fortification is
practical and does not add materially
to production cost. At present maca-
roni preducts are our only important
cerfal products not fortified on a large
scale.

3.30 mgs.

sales,

Makers of

178=180 Grand Strcet

HOLDING FIRST PLACE

MALDAR! Macaroni Dies have held firsi place in the Held for over 33 years. The leading macaronl plants of the world
{oday are using Maldari Insuperable Dies.

It will pay you to use Maldarl Dies in your business. A belter, smoother, finished produci will help lo Increase your

TRADE MARK

Macaroni Dies

New York City
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STAR DIES
WHY?

Because the Following Results Are Assured
SMOOTH PRODUCTS-LESS REPAIRING
LONGER LIFE

LESS PITTING -

THE STAR MACARONI DIES MFG. CO.
New York, N. Y.

57 Grand Street

Pisa

No. 1 Semolina

The linest Amber Durum grown in the
Uniled States is raised in what is known
as the "Devils Lake (N. D.) Area.” From
more than 100 alfiliated local elevators in
this area comes the Amber Durum which
we grind inlo:

Duramber

We have first choice on the best of the
Amber Durum. That may explain why
consumer demand for our producls con-
tinues lo increase.

Amber Milling Division of
FARMERS UNION GRAIN
TERMINAL ASSOCIATION

Offices: Mills:
1221 University Ave., 5t. Paul, Minn.

Abo

Fancy No. 1 Palent Flour

Semolina

Rush City, Minn.

Test "Family-Size"
Package

In certain sections of the country,
consumers have been confronted with
a scarcity or shortage of certain kinds
of meat with the result that more and
more attention is being given by the
average family to the matter of food
economy and of the wider use of pro-
tein foods that will prove a good sub-
stitute for meats that are often un-
obtainable, always costly.

Some macaroni manufacturers, rec-
ognizing this situation and believing
that good macaroni and egg noodles
will fit nicely in any food economy
program, are going to the rescue of
the housewife, not by offering them
“niblets” in packages that “contain
more paper than food” as one puts it
rather strongly, but by increasing the
quantity in the packages, thus con-
serving material and labor, while in-
creasing the consumption of macaroni
products,

Several test campaigns are under
way to check on the inclinations of
consumers, One is being made
through chain stores and super mar-
kets by offering for sale a package
nearly twice the size, by weight of
contents, of a package that is already
quite popular with the trade, It is la-
beled “the economy package.”

Of particular interest is the test

campaign_being made by the C. I
Mueller Company of Jersey City, N.
J., as reported by the Peansylvanio
Grocer of July: *“The cconomy pack-
age contains almost twice the quantity
of products of the regular size, sav-
ing the consumer 21 per cent.  Stores
and super markets in selected terri-
tories set up more than fifty Mueller
floor displays. Maintained for three
weeks, these displays increased the
sales of Mucller macaroni products
300 per cent. The campaign not only
increased sales of Mueller brands, but
stimulated other business as well, due
to the fact that macaroni products
sales promote sales of associated
items such as cooking oils, cheese,
chopped meat, chipped beef, tomatoes,
cte., which combine to make a com-
plete one-dish meal.”

Macaroni, spaghetti and egg noodles
being of the hydrated food group, will
keep almost indefinitely when properly
stored, It goes without contradiction
that if a housewife buys a one-pound
package of cither of the several sizes
and shapes of macaroni products, and
finds that she can use only one-half of
the contents of that package, she will
see to it that the remainder is used
much earlier than an equal portion
would be purchased and used, if the
reserve were not on her shelf. That
means increased consumplion, how-
ever measured,

Just as the peacetime “spree” of

some years ago brought into being the
2Y; to 3 ounce “Nickle” package, so
may the wartime cconomy cause a
swing o the family-size package,
whether it be the popular 8-ounce or
the  rapidly growing  favorite—the
pound package,

It would be interesting to hear from
manufacturers who are “fecling” out
the consumer in campaigns of this
kind,

Macaroni for Meat
Gives Necessary Nutrition

Obvious substitutes for less meat
is the wider use of legumes and
wheat,  Spaghetti  an  macaroni,
which come from wheat, are logical
substitutes  for meat when properly
prepared.  For too long people have
been led to think that meat, pouliry
and fish are the only source of pro-
Lein,

Milk products, legumes, cggs and
wheat are going to be the answer (o
our protein problem for the duration.
In case of meatless meals, and the
substitution of  spaghetti, macaroni
or legur  dishes, extra milk products
should b sed to keep the value of
the protein equivalent to that derived
from flesh-fods.  In other words,
spaghetti and macaroni dishes when
combined with sufficient cheese fur-
nish adequate protein for the average
working man or woman.

e A
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A Publication to Advance the American Macaroni
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Manufacturers Assoclation as its Official Organ
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specific regulations require that the
seller apply to OPA for a determina-
tion of the maximum price on the
product.

A seller who must apply for a

price on such a product, but who has §

not yet applied, may deliver on a com-
pletely open billing—that is, without
designation of any price at all. Thus,
a seller may not, prior to making ap-
rlication. deliver at a price stated to
»e tentative and subject to adjustment,
nor may he collect any payment for
the goods, After making application,
he can deliver at a tentatively agreed
price, subject to adjustment to con-
form with OPA's action, but he can-
not, until OPA's determination on his
application, collect the tentatively
agreed price.  He can, however, ar-
range with his buyer that the amount
of the tentative price be put in es-
crow. Also, the seller may collect a

rt of the tentative price from the
uyer before OPA's determination,
but only with the express arrangement
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GIVE US ATRIAL

NaTioNaL CARTON (o.

JOLIET, ILLINOIS.

National Cereal
Products Lahoratories

Benjamin R. Jacobs
Director

February, 1943

With Simplified Form 1040-A

Only 6 Things to Do
No Difficult Figuring
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Sublract your credit
Your dependenis. @ for dependents.

No Complicated Calculations

List your income,
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File First—
Then Sell

Sellers who have applied for in-
creases of their maximum prices,
either under the General Maximum
Price Regulation or under specific reg-
ulations can not charge in excess of
their existing maximum until such an
adjustment is granted or unless they
receive special permission to do so
from the Office of Price Administra-
tion,

Apain asserting this basic policy,
OPA officials also made clear that
sellers could not sell at the existing
maximum with an understanding any
adjustment would be collected later
unless they had received special per-
mission from OPA to write this kind
of an invoice.

The clarifying announcement came
as a result of certain confusions in the
beverage trade.

At the same time, OPA reminded
sellers of the restrictions on pricing
of new products, when General Maxi-
mum Price Regulation or applizable

For Civilians:—No special specifi-
cations, except that macaroni products
must be properly protected to reach
consumers as fresh as possible, so this
food is usually packaged in cardboard
boxes, either in bulk or in consumer
packages.

Durum Wheat Stock Is
41,899,000 Bushels

The Durum wheat stock in interior
mills, elevators and warchouses of
the country combined with stocks still
on the farms as reported to the Bu-
reau of Agricultural Economics, U,
S. Department of Agriculture as of
{‘nnunry 1, 1943, totaled 41,899,000

ushels—the largest in years—as com-
pared with 38,579,000 bushels on Jan-
uar{| 1, 1942 and only 17,809,000
bushels on January 1, 1941,

The total stocks of all wheat report-
ed by the Crop Reporting Board was
the largest in nine years of record for
that date, being twice as large as the
7-year (1935-1941) average of 113,-
046,000 bushels, These estimates in-

1— 2 Pound Exact Weight Scale.
20—72" Fans, 7 blades.
All in good working order, 1Vill
accept any reosonable price.
STEVE RUSALACCHI

2954 Bo. Kiunickinnlc Ave,
ailweukee, Wis,

WANTED—Position as Factnry Foreman
or Plant Superintendent in a Plant on the
Pacific Coast. 20 years of successful ex-
perience in Macaroni Manufacture. Fin-
est of references. Will Consider Rea-
sonable Offers. “B-M-W.," ¢/o Macaroni

Journal, Braidwood, 1llinois.

clude wheat owned by the Commodity
Credit Corporation exclusive of the
stock owned by it and stored off farms
in its own steel and wooden bins.

Stocks of all wheats in interior
mills, elevators and warchouses, to-
cther with stocks held on farms on
ﬁanuary 1, 1943, including durum
wheat above reported, totaled 729,-
883,000 bushels. On January 1, 1942,
the stocks were only 5%,717,000
bushels, and the 7-year (1935-41) av-
erage is 317,214,000 bushels.
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The Federal Treasury is offering again
this year to people whose 1942 income was
$3,000 or less, a simplified income tax form
which may be filled out in five minules or
less. This is known as Form 1040-A. It
may be used by any taxpayer whose
$3,000-01-fess income came wholly from
wages or salary, dividends, interest or an-
nuities,

Incidentally, this simplified Form 1040-A
is also a boon to the Internal Revenue Bu-
reau, for it greatly reduces the amount of
time previously spent with so many mil-
lions of taxpayers in answering questions
and helping them make out their returns.

A glance at the picture shows how quick
and simple Form 1040-A makes this income

tax filing job. There are only 06 things for
Mr. and Mrs. Taxpayer to do; write down
their names, address and occupation, the
names of their dependents, the amoum of
income received during the year, the
amount of deduction allowed on account of
dependents; check the square that shows
their family status (whether married or
single, ¢t cetera). Then they simply read
from the form exactly what their tax is,
and write it down on the return,

That's all there is to it, and it is over in
a few short minutes. Then the taxpayer
just signs, makes his payment, and the job
is done. This year the relurn does not even
have to be notarized, Congress having de-
cided in its tax-streamlining program that

Use the Simplified form 1040 A-You can qet it NOW from
your Employer or Your Local INTERNAL REVENUE OFFICE .

people should be spared that bother and
expense,

This form has no entries for deductions,
since  average  deductions, including  the
earned income credit, have been allowed
for in figuring the taxes in the table. Tvis
1o be noted that people whose legal dedue-
tions are unusually large would probably
pay less tax by using the Tonger Form 1H0.
But for most people in the §3,000-and-under
bracket, Form 1040-A is not only a time
saver, Ill.ll a money saver, ton,

Deadline for filing returns is March 15,
1943, and returns coming in late subject the
tardy filer to a penalty. So on every count,
it's smart to file early and avoid the rush,
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FOR THE MACARONI OF TOMORROW
Cloumont. 9ntroduces

An Original Type of Continuous Automatic Macaroni Press
Has No Piston, No Cylinder, No Screw, No Worm

OUR PURPOSE:
OUR MOTTO:
souCATE OUR OWN PAGE
e " vousray
i National Macaroni Manufacturers
. . g
ORGANIZE - Association
HARMONIZE . . Then--
; Local and Sectional Macaroni Clubs MANUFACTURER
OFFICERS AND DIRECTORS 1942-1943
. T Grat Ngadl o CheagS: L
S o Bl e
secretary-TreasUrerssssosssssassssP, O, Box No, 1, Braidwood, titaola
Region No. 1
G :lt».. Prince Macaronl Mig, Co,, Lowell, Mass, }‘_".i!fant::;n:nd. Gooch Food Products Co, Lincoln, Nebr,
Region No. 1
5 ik . 2 e o, g o e S
e Wnl'e: H’en H::lrnnl o‘l’,-. :I'Iulorrh,&r:.' = e Rocco, Jr., San Diego Mac. Mig, Co, San Ditgo, Calil,
Region No. 3 Region No. 8 Z A
Samuel Giols, Gioia Macaroni Co., Rochester, N. Y. Guido P. Merlino, Mission Macaronl Mfg. Co., Seattle, Wash.
IR"{MI N&G:i 1. J. Gi Noodle Co., Chl I P oiGins
Frank Trahcantl, Trafcanti Drok, Chicago, I g gy Vo g ol ks [ M o B g
Reglon_No. § Louis 5. Vagnino, Faust Macaronl Co., Si Youls, Ma.
Peter J. Viviano, Kentucky Macaronl Co., Loulsville, Ky. Albert S, Weiss, Weiss Noodle Co., Cleveland, Ohio

gartuan%'l.\ Scone

The National Macaroni Manufacturers Association's
score for the Month of January, 1943, was 22 in, none

out,

Class "E" member whose daily output is under fifteen

barrels to the Class “A” firm whose daily production ex- tic coast, The new enrollees are:
Firm Representative Location

Albano Macaroni Co, Giuneippi Albano Cleveland, O.
Anthony Macaroni & Cracker Co. A. Dizzarri ' Los Angeles, Calif,
Cardinale Macaroni Co, Andrew Cardinale Brooklyn, N. Y.
G, D'Amico Macaroni Co, Carl D'Amico Y Steger, T,
The De Martini Macaroni Co. V. Giati Hroukf)-n. N. Y.
Florence Macaroni Mfg. Co. Camillo DeRocco Los Angeles, Cal,
V. Gambiona V. Gambiona Mechanicyille, N, Y.
Italo-French Produce Co. G. Teyssicr l’ittsbur%h, Pa.
K. C. Macaroni & Imp, Co, P. F. Vagnino Kansas ilz-. Mo.
Michigan Macaroni Victor Caataio Detroit, Mich,
Mid-West Macareni Co, {_:m h Fiardo Kansas City, Mo,
Mrs. Kelly's Noodle Kitchen . N. Lﬁ'm: Dayton, O.
National Foods, Inc. Milton Porter Pittsburgh, Pa,
National Macaroni M{g. Co. Clement Alagna Passaic, N. J.
Paramount Macaroni éo. Joseph Coniglio Brooklyn, N. Y.
Porter Scarpelli Macaroni Co, 5 A, F. Scarpelli Salt Lake Ct\t)'. Utah
Procino & Rossi Corp, Alfred Rossi Auburn, N. Y.
Refined Macaroni Co. D, Lorio Brooklyn, N. Y.
Roth Noodle Co. N. J. Roth Pittshurgh, Pa.
Sanacori & Co. A. Sanacori Brooklyn, N. Y.
Mrs. Slaby's Noodle Co, Peler Slaby Cicero, 1l
Kurtz Nros, Corp. (Restored) Sidney L. i\'urlz Philadelphia, a.

Welcome! May this be the beginning or the renewal

‘ -
ceeds one hundred barrels, voluntarily applied for mem-
bership in the practical way of manifesting their appre-
ciation of the fine work being done for the Industry by
Twenlt:)'-l\\'o manufacturers, ranging from the small the organization. They reprasent plants situated in 9
different states, ranging fromi the Pacific to the Atlan-

Operation as sim-
ple as it appears.

Is a rolling proc-
ess; will work with
solt or firm dough.

Suitable for short
and long goods.

of a most pleasant business relationship, a permanent
affiliation for codperative group uction that will be mu-
tually effective.

True, this tendency towards greater cobperative ac-
tion is due to current need for greater cordinated effort
for protection and industry promotion, but it differs
from the trend in 1933-34 when membership was made
practically compulsory under the NRA. Today's trend
is purely voluntarily—and thus should be more lasting.

overnment bodies, particularly those interested n
the proper feeding of civilians as well as those in the
armed services of our country, are showing increasing
a‘)precintion of the unselfish work being done by the
National Asso:iation. Manufacturers, everywhere, rec-
ognize the fact that the weight, the power and the pres-
tige of the Industry’s national organization will increase

as it becomes more and more representative of the trade
—a thing that will come out of increased memberships.

There are about a c¢wore or two more firms that are
considered as “Eligible,* and whose membership would
be welcome at any time. Then there are a few that
might be listed as “Requisites”—firms whose member-

- ships are most necessary to give the National Associa-

30

tion the higher standing that is constantly its aim.
Appeals are being made to both these groups to for-
get past differences and to recognize the need for stronger
group action—and to volunteer their support of the
many necessary activities being promoted for the In-
dustry's general interest.

What will the score be for February? The answer is
in the hands of the groups above referred to, and the
favorable action they may now take.

: M. J. Doxna, Secretary.
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Producing 1200 pounds per hour of excellent product, gelden yellow In color. glossy smooth
finish, strong in texture, iras lrom spols and streaks.

For Details Write to

CLERMONT MACHINE COMPANY, INC.

268 Wallabout Street Brooklyn, New York

P




“BY GOLLY, MOLLY, I'D i

FORGOTTEN SPAGHETT! E i

TASTED SO GOOD !’

Al living costs rise, more and more women would like to serve macaroni and

spaghetti for economy's sake. But they won't keep on buying it often unless
it's so good to eat that their families go for it enthusiastically . . . Pillsbury's
Durum Products help to give your products the color, flavor, and cooking quality

that win repeat business.

PILLSBURY'S NO. 1 SEMOLINA « PILLSBURY'S MILANO SEMOLINA NO. 1
PILLSBURY'S FANCY DURUM PATENT .« PILLSBURY'S DURMALENO

PILLSBURY FLOUR MILLS COMPANY General Offices: Minneapolis, Minnesota
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